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a formula for results .. 


» - .. Sight, sound, 
se quecmece These are the elements of 
Sound Motion Pictures, that today are accomplishing 
miracles. in preparing military forces for victorious com- 
bat, int ining inexperienced civilians for victorious war 
productiog and home defense—the fastest, most thorough 


training thejworld has ever known. 


Tomorrow, logk for these 3 S’s to accomplish further 

miracles—miracles in broadening the scope of education, 
os 

in speeding up t#aining for the exciting, competitive 


transition to post-wGp, problems. 


Victor Cameras and Projectors are serving on the Home 
and Fighting Fronts the Werld over. Its factories are also 
producing important radar) girplane and technical parts 
to speed Victory. Its laboratG@pies are testing new devel- 
opments to reach new highs in“Perfection. Look to Victor 


—the active force in - 


16mm Sound Motion Picture Equipment 
@ 





T Animatograph 
Corporation 
HOME OFFICE AND FACTORY: DAVENPORT, IOWA 


242 W. 55th St.. New York City © 188 W. Randolph, Chicago 
Distributors Throughout the World 























With time-saving, life-saving movies. ... ougrowth 


of iKodalles pioneer Teaching Films.....the Army 


and Navy are giving millions the know how of war 


HISTORICAL NOTE—Back in 1923, having per- 
fected “‘safety” film making 
projection practical—Kodak made available 
16-mm. movie cameras and projectors. . . 


classroom 


and shortly afterwards pioneered a_ pro- 
gram of teaching films for schools. 


PY yourself in the boots of one of 


these young men. You’ve been ac- 
cepted for the Army or Navy. What do 
you know about this war of 2,000- 
horsepower aircraft motors Ba- 
zookas . . . submarine detectors? 

Our Army and Navy Commands 
realize this lack of experience. They 
know that you may go up against bat- 
tle-wise troops or ship crews or flyers. 


They havedone the worrying for you. 
They will turn you out a better man 


more competent in the use of your 
weapons, abler to take care of yourself 

than any ‘“‘trainee”’ who ever went 
before you. 

TRAINING FILMS are a great and 
growing part of their system. The 
Army and Navy have made thousands. 

Don’t get the idea that you’re just 
‘‘ooing to the movies,”’ though. These 
movies are different. Each teaches you 
to do a part of your job in the Service 

do it exactly right. 

Maybe it’s how to dig a foxhole. Or 
inflate a rubber life raft. Or take down 
and reassemble a 50-calibre machine 
gun. Or—bake a batch of bread . . 


In an Army and Navy made up 


Serving human progress through Photography 








thousands of 


largely of “specialists,” 
films are not too many. (Kodak is a 
major supplier of film for these pic- 
tures 
not getting all the film they want.) 


one big reason civilians are 


You'll see battle, in these training 
movies. You'll hear it—to make your 
new life and work ‘“‘second nature”’ 
under all conditions. You'll be hardened 

. ready to “‘dish it out and take it”... 
up to 40% sooner because of Training Films. 


* + * 


After this war is won, you—and mil- 
lions like you who have learned so 
much, so easily, through training films 

will want your children to learn the 
Arts of Peace this way. 

Teaching through motion pictures 
and slide film—steadily growing in 
importance during the twenty years 
since Kodak made its first teaching 
films available—will really come into 
its own . . . Eastman Kodak Co., 
Rochester, N. Y. 




















How To Save At Least 





Three Months 




















PROOF 


If you want proof that Caravel 
Plans get results, check with 


American Bible Society 
American Can Company 
American Viscose Corporation 
The Bates Manufacturing Company 
Bethlehem Steel Company 
Black & Decker Manufacturing Company 
The Borden Company 
Cadillac Motors 
Calco Chemical Company, Inc. 
Cluett, Peabody & Company, Inc. 
Dictaphone Corporation 
E. I. duPont de Nemours 
Eberhard Faber Pencil Co. 
Ethyl Gasoline Corp. 
Godfrey L. Cabot, Inc. 

The B. F. Goodrich Company 
Hart Schaffner & Marx 
Jenkins Bros. 
Johns-Manville Corporation 
Kenwood Mills 
Mohawk Carpet Mills, Inc. 
National Biscuit Company 
National Lead Company 
Pepsi-Cola Co. 
Remington Arms Company 
Socony-Vacuum Oil Company, Inc. 
Swift & Company 
The Texas Company 


OR ANY OTHER CARAVEL CLIENT 






















a A SALES FORCE and dealer organization to function 
at top efficiency is no small task—even in peace time. 


Yet this is the task which many companies—yours, quite possibly, 
among them—must be ready to face when the signal comes for 
reconversion. 


The course of least resistance is to wait until the surrender of the 
Axis Powers gives you the go-ahead. 


But this will mean the loss of at least three months—and just as 
sure as shooting you'll be caught by your smart competitors flat- 
footed! 


A better alternative—already adopted by a number of our clients 
—is to begin your planning Now. By retaining people who know 
how to do the preliminary research . . . how to select the most 
useful training media for the purpose (whether motion pictures, 
slidefilms, manuals, or a combination of all three) . . . how to use 
these media to best advantage . . . how, in short, to build a com- 
pletely integrated and continuing training program that will do 
the job. 


Much of this work can be started now—without interfering with 
your war work in the slightest. 


If you'd like to save months of needless delay and be ready to 


start when the signal flashes, write us today for suggestions as to 
a sound and practical procedure. 


CARAVEL FILMS 


INCORPORATED 


New York ¢ 730 Fifth Avenue « Tel. CIrcle 7-6112 

















BUSINESS SCREEN 


Training for War 
and Afterwards 


Our armed forces have learned that talking motion pictures 
make learning easier, shorten the time required for instruction 
and increase the retention of important facts * This war- 

time experience will naturally influence business to turn to 
16mm. sound pictures to an even greater extent for 

training personnel and for transmitting dramatic, effective 

sales stories * Today—the first task of all of us is to support 
the war effort unremittingly—by helping maintain 

production and buying war bonds. To that end, every 

AMPRO projector we make goes to the armed forces of the 


United Nations. But TomoRRow, all Ampro’s engineering 





skill and experience will be directed to the task of 
helping American industry utilize the modern 
miracle of 16mm. sound projection. Write for Ampro 


catalog of 8 and 16mm. precision projectors. 


* Bay Was Bonds 
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30 YEARS AHEAD 


OF THE 


GOOD NEIGHBOR 
POLICY 


Some thirty years before this coun- 
try was aware of the trade possibili- 
ties of a “Good Neighbor” policy, 
the 


role of pioneer in bringing to the 


Burton Holmes was playing 


United States, and the world, a 


faithful picture of the beauty, re- 





sources, peoples and customs of 


rapidly developing South Amer- 


ican Countries. 


fF 1910, with the aid of his col- 
a 
" ' laborator, Oscar B. Depue, pres- 
ee , ident of Burton Holmes Films, he 
° La brought out of the wilderness heart 
"= of the continent, the first successful 
films of the great Igaussu Falls, 
using specially built, tropic-proof 
—— 
. ‘ “wy 
EN a 1 equipment that permitted develop- 
Ve = sr" ment of the films right on location. 
»! 
v " ~— 
“— ‘ ° 
This ground work of travel, re- 


search and close contact with devel- 
oping markets is an important rea 
son why Burton Holmes Films, Inc., 
qualified 


films directed to 


is especially to produce 


commercial new, 


high potential markets. Another 
reason is the fifty years of pioneer- 


ing in advanced visual methods in 


. °° 
Product Promotion, Training and 
s , “Good Will” Building. 
g % The facilities of Burton Holmes 
4 Films today are devoted to pro- 
x ‘ . 
= ducing training films for our 


Armed Forces. 


ai is 
4 aM. Nl war 


films using the newest techniques 


But your inquiry 


invited with respect to post- 


commercial and educational 


available today as a result of rev- 


olutionary wartime improvements. 


BURTON 
HOLMES 
FILMS 


“Quality 
Aq Vou manish 


50 YEAR, 


One 





BURTON HOLMES FILMS 


Incorporated 


7510 North Ashland Ave. 
Telephone: ROGers Park 5056 


Chicago 









Camera EYE | 


% Unceasing editorial effort in the discovery 
and refinement of original news and features 
about the visual medium we serve makes our job 
a pretty hectic one these days. Frequently, how- 
ever, we are rewarded by the appearance of 
original quotations and condensations in other 
contemporary journals and in the advertisements 
of the industry. 

One of these statements, widely borrowed (and 
mostly without credit to the copyrighted source) 
is the statement about the forty percent saving in 
learning time affected by visuals in the Army. 
That isn’t exactly what the original statement 
said but it has been widely quoted thus and will 
probably soon be part of the folklore. 

Confirming the effectiveness of the medium in 
war training, however, is an increasing amount 
of evidence offered by Army and Navy officials. 
One such episode is beautifully recounted in the 
advertisement of Agfa Ansco we are privileged 
to present on the inside back cover of this issue. 
A lighter moment but a convincing one is Lieu- 
tenant Julian Lesser’s story of the Marine Corps 
sergeant formerly in charge of the film post at 
the New River base. The sergeant, now receiving 
officer training, was No. 1 man in every subject 
of his exams as a candidate for officer’s school. 
Having seen every film in the library, he was 
letter perfect in practically every subject. 


* a © 


NEWS AND VIEWS OF IMPORTANCE: The perfec- 
tion of the wire recorder by Marvin Camras of 
the Armour Research Foundation and its present 
production for Army and Navy use by General 
Electric should not pass unnoticed by the visual 
industry. This device permits the recording of 
sound on a small spool of magnetized wire, good 
for a hundred thousand playbacks. The possi- 
bilities of a reproducer utilizing the wire-recorded 


(PLEASE TURN TO PAGE FOoRTY-TwWo) 


BUSINESS SCREEN 


NUMBER THREE 1943 VOLUME FIVE 


Cover: The photograph is a production scene at the San 
Francisco studios of Photo & Sound now producing a 
series of visual aids units on Pipefitting for the United 
States Office of Education series on Shipbuilding Skills. 


Contents 


Pattern for a Visual Era 15 


Audiences Are Waiting, An Editorial 18 
Visual Industry Organization 19 
Pictures in War Plants 20 
Sponsored Pictures for War Campaigns 21 
Arc Welding in Color 24 
Boeing Talks It Over 25 
This Film Helped Foremen 26 
USOE in Full Production 28 
The Office of Education Program 29 
The OPA Uses Slidefilms 30 
The World Screen 31 
Issue Three, Volume Five of Business Screen Magazine, Issued 
by Business Screen Magazines, Inc 157 E. Erie St., Chicago 
11, Illinois on November 1, 1943. O. H. Coelln, Jr.. Editor 
E. T. Lundgren, Production Manager. Subscription: $2.00 for 
eight numbers; Foreign & Canada $3.50, including duty. Entire 
Contents Copyrighted 1943 by Business Screen Magazines, Inc 
No editorial material may be reproduced without the express 


permission of 
Office 


the publishers. Trademark Reg. U. S. Patent 








Spencer GK Delineascope in use in an Army 
Air Force Technical Training Corps classroom. 


Seeing 
and 
Learning 


Quickly 


In the first 28 months of its existence since 


March 1941, the Army Air Force Technical 





Training Command turned out more than 
500,000 ground and combat crew technicians. 
An amazing total contrasted with the record 
of the preceding 20 years during which the 
Army Air Corps had graduated only 14,803 


such technicians. 


One factor which is helping to instruct 
such unprecedented numbers in so short a 
period is the use of visual methods. Spencer 
Delineascopes are in daily service in this vital 


work. 


Optical instruments are so 
vital to war and public 
health that the nation’s 
needs absorb practically 
all of Spencer's greatly 
increased production. 





Spencer LENS COMPANY 


BUFFALO, NEW YORK 
SCIENTIFIC INSTRUMENT DIVISION OF 
AMERICAN OPTICALCOMPANY 
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SPEED 
PRODUCTION! 













INCREASE 
MORALE! 


AROUSE FIGHTING SPIRIT IN YOUR PLANT! 


Show your woukert- 





ALLIES MOVE (N/ 


Better than rallies, bands, parades, or speeches, this au- 
thentic picture of a great American victory shows the hell of 
the front line! It brings home the sober truth that victory is 
won not only through the heroism of our fighting men, but 
also through the sheer weight of more and better materiel! 


“ITALY | 
SURRENDERS! 











——— COMING / 
THE GREATEST CASTLE FILM OF THE YEAR! 


To be released mid-November 


“NEWS PARADE 
OF THE YEAR: 


All of the great events of the 

















| entire year in one film! 
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Prove to your workers that this is no time to relax! Show them 
this on-the-spot record of the fall of Fascist Italy! Let them see 
American-made equipment—tanks, guns, planes, ships, landing 
barges—tons upon tons of materiel—helping to win a victory that 
otherwise would have been impossible! Your workers get a first- 
hand view of the fall of Il Duce’s Empire! They ride with Ameri- 
can bombing crews as they blast a path for invasion! They watch 
as Allied warships make rubble of Axis strongholds! And they 
join Yank landing parties as they gain a foothold on Fortress 
Europe! There is no better way to drive home the grim truth 
that production and more production is the only way to win 
this war! Get this film! Show it to your workers! 


These and other Castle Films available at your PHOTO DEALER 


CASTLE FILMS 





World's Largest Distributors of 8 mm and 16 mm Film 


RCA BLDG. 
NEW YORK 20 


FIELD BLDG. 
CHICAGO 3 


RUSS BLDG. 
SAN FRANCISCO 4 











HE tremendous expansion of American industry 
















has widened the gap between top management and _ the 
workers who cut the metal and perform the multitude of 
tasks necessary to complete the product. 

Forward looking organizations are not allowing wishful 


thinking to retard their efforts toward narrowing this gap 





by bettering human relations. They know such efforts will 
bring peace time benefits to all. 

Our medium is proving its effectiveness, through 
vividly dramatized subjects, impressive and understandable 
to all, in narrowing the gap by creating a better understanding 
of the worker's responsibility to his job and the foreman’s 


obligations to his men and to management. 











Wilding Picture Productions, Ine. 


- | pe See eS Se ee ee ie oe ee ee ee oe eS & aa Se ee H O48 8 7-7 @ 0 D 


BUSINESS SCREEN 





Yessir... the same movies that 

pull ’em into the box office for 
fun and entertainment can pull ’em 
into the plant... get ’em back on the 
job every day to fight the production 
battle. 

Lunch hour movies are doing a 
standout job in many warplants.. . 
giving welcome relaxation to tensed- 
up workers . . . slashing absenteeism 
to shreds . . . keeping the schedule 
clicking along smoothly. 


RN old a N 
pet you oR 
wHeN Q 


LAMPS 
ew ONES 


Filmosound Library has surefire am- 
munition for this home-front battle— 
from OWI filmsf like “Conquer by the 
Clock” to full length Hollywood fea- 
tures like “Saboteur,” “Captain Cau- 
tion,” “There Goes My Heart,” and 
“Riders of Death Valley,” the last a 
15-chapter serial, which can be run 
one chapter a day to keep the worker 
audience coming back daily. 

Get your War Plant Theater started 
now. Send for the Filmosound Library 
Catalog and supplements—thousands 
of great films to choose from .. . to fit 
almost any worker problem you have. 


tOnly cost is 50c service charge, which is waived 
when rental subject with rate of $2 or more is or- 
dered at same time. 


Products combining the sciences of OPTics + electrONics * mechaniCS 


PRECISION-MADE BY 


NUMBER THREE ®¢ 1943 


The Filmosound V---— is the result of B&H re- 
search which maintained high performance stand- 
ards despite restrictions of critical materials. Such 
farsighted engineering will bring you even finer 
movie equipment after Victory. 


—_————— BUY MORE WAR BONDS 


Opti,onics* 


HOWELL 


#*Trade-mark res istered 


Opti-onics* is OPTIcs... electrONics...me- 
chanICS. It is research and engineering by 
Bell & Howell in these three related sciences 
to accomplish many things never before ob- 
tainable. Today Opti-onics is a WEAPON. 
Tomorrow, it will be a SERVANT... to 
work, protect, educate, and entertain. 


BELL. & HOWELL COMPANY 
1808 Larchmont Ave., Chicago 13, Il. 


Please send Filmosound Catalog and Sup- 
plements. 


Name 
Address 


State 
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HY-FLECT 
GLASS 
BEADED 

\ SURFACE | 
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/ORDINARY 
FLAT 
SURFACE 

















RADIANT 


BETTER SCREENS FOR BETTER PROJECTION 


Hy-Flect Glass Beaded Surface 


Ordinary Flat Surface 


Radiant Hy-Flect Glass Beaded Screen Shows Remarkable 
Increase in Brilliance and Clarity for All Types of Projection 


When motion pictures or slide films are pro- 
jected on the special demonstration screen illus- 
trated above—the difference in clarity and bril- 
liance between the two surfaces is startling! The 
portion of the picture shown on the Radiant Hy- 
Flect Glass Beaded Surface is astonishingly 
brighter and clearer than the portion projected 
on the ordinary white surface. The thousands of 
miniature glass beads that form the Radiant Hy- 
Flect screen surface give an added brightness to 
pictures. They bring out details with brilliant 


Send for this 
FREE NEW CATALOG 
Just off the Press 


The New Radiant Illustrated Screen Catalog 
gives full details, specifications and prices on 
Radiant Screens of all types and for all purposes. 
Also contains complete information on a new 
plan for renovating and repairing old, discolored 
and faded screens at small cost. Send coupon 


today. 





vividness and give a new depth and beauty to 
colors. Motion pictures projected on Radiant 
Screens become more effective, more enjoyable. 
That is why hundreds of leading industrial con- 
cerns today use and endorse Radiant. And here’s 
good news!—Despite Radiant’s concentration on 
screens for the war effort a complete line of 
sturdy, non-metal durable models in sizes from 
18” x 24” to 14’ x 14’ and larger is now avail- 
able without priorities. Radiant Catalog gives 
full details and prices. 














Model W E-—Radiant Screens can be used for both wall and ceiling 
suspension. Available in sizes up to 14’ x 14’—and larger. 


The Radiant Mfg. Corp. 
1156 W. Superior St., Chicago 22, Ill. 


Gentlemen: Please send me FREE copy of the new complete illustrated 
Radiant Screen Catalog. 
Name 
Ad $s 
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BAERS Sm ow Bee OO ee 
MOVIE 


MAKERS 








What—you may wonder—does DeVRY plan to offer a post-war world? We'd like to tell 
you. But for the present we can only point with pardonable pride to (1) how DeVRY 


Battle Cameras are helping to film such masterpieces as “DESERT VICTORY”; (2) how 
DeVRY Precision Projectors are used on the training and production fronts to speed troop 


IDEAS . 


DeVRY INVITES 
YOUR IDEAS FOR 
TOMORROW'S 8MM 
MOTION PICTURE EQUIPMENT 


training—“up” industrial output; (3) how DEVRY Theater Projectors give day-in, day-out 


trouble-free performance—helping contribute relaxation and lift the»morale of our fighting 





forces at sea and at shore-based camps throughout the world. Along with the balance of 
American Business and Industry, DEVRY is writing its share of this Global war’s record in 
PERFORMANCE—doubly proud of the star that’s just been added to its “E for Excellence” 
Pennant because it is for the production of motion picture sound equipment that it was 
awarded! Proud of its past! Diligent for the present! Eager for the future—when it can 





















resume its relations with Business and Industry and Educa- You for whom motion pictures may be a 
tion in adapting the facilitating tool of Motion Picture personal hobby as well as a vocation, and 
p! 7 ; 8 ‘ . . ™ who've thought about the 8MM MOTION 
the production, sales, service and teaching problems of PICTURE CAMERA & PROJECTOR of 
Tomorrow. Tomorrow ... how they should look 


how their operation may be perfected, sim- 
plified—are invited to share $1500.00 in 
U. S. War Bonds (maturity value) which 
DeVRY Corporation will pay for over-all 
design ideas . . . for suggestions as to how 
camera and projector mechanism may be im- 
proved. Here's how: 


Star Awarded for Con- 
tinued Excellence in 
the Production of Mo- 
tion Picture Sound 
Equipment 


DESIGN: Submit your Ideas—in rough 
or finished drawing—as to how you think 
the new 8MM MOTION PICTURE CAM- 
ERA or PROJECTOR should look. Supple- 
ment designs with brief comments if you 
desire. Enter as many as you wish. 

MECHANICAL OPERATION: You may 
submit working models, mechanical draw- 
ings, rough sketches. The idea is the 
thing—how to simplify, improve, perfect 
either camera or projector operation For 
instance— 2 

PROJECTOR: ventilating system (lamp 
house); optical system; film movement; 
reel arms; tilting device; film safety de- 
vices; take-up, framing, focusing and 





shutter mechanisms, etc Can you sug- 
gest particular developments of these 
qott . features? 


CAMERA (single or turret lens mount) 
view finder; shutter, footage indicator; 
loading mechanism; winding key; expo- 
sure guide; lens mount; focusing; single 
frame release mechanism, etc How do 
you think these can be perfected? 


ART OR DESIGN ABILITY 
NOT ESSENTIAL! 


Design ideas must be original, prac- 
tical. Mechanical suggestions must 


aut 


“lw? 
Motion piclt 


for Every Need 





16mm. Motion Picture Sound Projectors. 






i j 2 rigineg i -ontribute he 
lémm. Silent Projectors. DeVRY 35mm. Movie be : original and ee ntri mane to the 
ion Pi A overall simplicity and effectiveness 
1émm. Motion Picture Sound Cameras. Camera. of operation of either camera or 
lémm. Separate Sound Recorders. projector mechanism. You don’t 
All-purpose Silent Cameras for Black have to be an artist to enter this 
and White or Color. SS y = may wet * artist, 
DeVRY 35mm. Heavy-duty Theatre Projectors. DeVRY 16mm. ara aman, or ¢ esignet 0 - p y ou. : : 
Heavy Duty Sound-on-Film Do not send us your design suggestions or 


35mm. Semi-portable Sound your mechanical ideas until you have care- 


> vo 
Thentre Projectors. enepeten. fully read its conditions and filled out an 
Sound 35mm. Portable Sound Projectors. Official Entry Blank. Simply send your 


name and address, and Official Entry Blank 
containing complete information is sent you 
FREE and without obligation whatever. 

a. HERE ARE THE 26 AWARDS 

j FOR CAMERA DESIGN: Ist Prize, $200; 


Projector 35mm. Sound Studio Cameras. 
35mm. Silent Motion Picture Cameras. 


As apparent from the proud = . 
jue ee Amplifiers — Public Address Systems 


Motorized Sound Systems — Elec- 


white star just added to the 
“E” Pennant that flies above 


its plants, DeVRY's thoughts tronic and Photo-Electric Devices 2nd Prize, $100; 3rd Prize, $50.00 in War 
. ’ . ‘OR PROJECTOR DESIGN ist 

enessies. ons , " amera : >roje yenses and Bonds. FOR PROJECT t y : 

. si 7 me ilitie a eae? or Lenses anc Prize, $200; 2nd Prize, $100: 3rd Prize, $50.00 

devotec Y, 0 war work. er Accessories. 


in War Bonds. FOR MECHANICAL RE- 
FINEMENTS CAMERA—6 $50.00 U. 8S 
War Bonds for the six best individual me- 
chanical ideas. 4 $25.00 bonds for the four 
best supplemental designs, or mechanical sug- 
gestions contributing to the over-all Camera 
design and operation. PROJECTOR—6 $50.00 
1. S. War Bonds for the six best individual 
mechanical ideas. 4 $25.00 bonds for the four 
best supplemental designs, or mechanical sug- 
gestions, contributing to the over-all Projector 
design and operation. 

CONTEST CLOSES, MIDNIGHT DECEM- 
BER 3lst, 1943. Awards will be announced 
on or before February Ist, 1944. 











USE DeVRY FILMS TO BOOST MORALE 


Where films are used in improving worker and community relations, DEVRY 
offers its splendid collection of 16mm sound and silent EDUCATIONAL and 
















RECREATIONAL subjects—full length Hollywood features, comedies, car- 


toons, selected shorts, travelogues, subjects for every occasion. Moderate rentals. 





paige: THE BETTER WE BACK 
Attractive discounts for long term bookings. Get a copy of DeEVRY’S NEW 


. U 
FILM BOOK for your files—it’s FREE. Address your request to DEVRY IT'S FREE! 
FILMS & LABORATORIES, 1109 Armitage Ave., Chicago 14, Illinois. 


THEM WITH OUR BONDS 





—THE SOONER THEY'LL 


DeVRY CORP., 1109 ARMITAGE AVE., CHICAGO 14, U.S.A. foMwoop 


Distributors in World's Principal Cities 


BE BACK HOME! 
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Here It 94/ The Perfect Answer to a Vital War Need- 

















Prepared by FLYING Magazine for Use in 
Group Instruction Wherever Teaching of 
Aircraft Identification Is a Vital Work. 


This complete kit of 336 slides shows students how to 
recognize instantly the principal fighting planes of all 
major air powers. The Royal Air Force uses similar 
material for classes in identification. The slides in the 
S. V. E. Kit are authentically correct and up-to-date. They 
were made under the direction otf aeronautical experts of 
FLYING magazine. There are six introductory slides, 
and three silhouettes of each plane side view, bottom ‘ 


view, and front view. The slides are 2” x 2” and can be 









projected by any 5.V.E. or other miniature slide projector. 


330 MINIATURE SLIDES 
OF PLANES IN USE WITH 


U. S. ARMY & NAVY, ROYAL AIR 
FORCE, BRITISH FLEET AIR ARM, 
RUSSIA, JAPAN, AND GERMANY. 
















DNIATA 


LIX NON DISILNAG Lavaouiv 


COVERS 
110 
DIFFERENT 
TYPES OF 
AIRCRAFT 


With 
Three Views 
of Each 


~ COST (WITH CASE) LESS THAN 11< PER SLIDE 


The complete kit, including 336 slides in cardboard binders. indexed 
sturdy case, and Instructor's Manual is only $35.00*—less than Ilc 
per slide. The De Luxe Kit, with slides permanently mounted be 
tween glass in unbreakable S.V.E. Slide Binders, will be $55.00". 
Order today! If you desire additional information, write Department 
10B for illustrated folder. You are under no obligation 






















es subject to change without notice. 



















SOCIETY FOR VISUAL EDUCATION, Inc. 


100 EAST OHIO STREET ° CHICAGO, ILLINOIS 
Manufacturers * Producers * Distributors of Visual Aids 











“We are playing in the 
big leagues. You can't 
hit a home run by 
bunting, you have to 
step up there and take 


your cut at the ball.” 


--General Eisenhower 








STUDIO AND GENERAL OFFICE—18 WEST WALTON PLACE—CHICAGO, 
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Uke” World Series” ts playing at the Prout! 


MERICA’S fighting men are a long way from the sandlots 
and prairies where those instincts of courage and deter- 
mination were first developed by America’s favorite game. 
Out in the Pacific and the Mediterranean, up in Iceland and in 
the Aleutians, they’re playing another kind of World Series 
. and to win. But behind the lines of the far flung war fronts, 
our fighting men of the Army, Navy, Marine Corps and Coast 
Guard will thrill to the Yankees and Cardinals in the 1943 
Baseball Classic, “The World Series” through worldwide ar- 
rangements made by the American League of Professional 
Baseball Clubs. in cooperation with A. G. Spalding & Bros., 
Inc., and the Hillerich & Bradsby Co., makers of the famous 
Louisville Slugger bat. 
The sound motion picture production of “The World 
Series” is a war effort contribution to the men in the service 
in which we of Chicago Film Studios are proud to assist. 


Chicage Film Studios 


CHICAGO FILM LABORATORY, 


MOTION PICTURES SLIDE FILMS 
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Ip a6 lp S are the keyholes of the mind. 


The key that unlocks the barriers of ignor- 
ance or prejudice opens the intelligence 
to new, lasting impressions. 


Visual Training ...a master key to the 
mind ... has saved lives, fostered skills, 
introduced new ideas, influenced opinion, 
developed understanding. 


Visual Training is helping to win the War 
. . it will help America to win the Peace 
in days to come. 


MOTION 


‘cues PM «SOUND MASTERS, Inc. 


SLIDE 
FILMS ———— 165 WEST 46th STREET * NEW YORK 
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PATTERN FOR AN ERA 


“NEW MEDIUM of idea communication, ac- 
tually half a century old, is taking its jus- 
tified place beside the ancient art of printing 

and the modern science of radio as one of the 

most effective means of putting learning and un- 
derstanding into the minds of men. 

Motion pictures and slidefilms, sound and 
silent, and other forms of visual and auditory 
presentation have long ago proven their useful 
roles in industry and education. But it has taken 
the global scope and urgency of war training and 
the dissemination of wartime information to 
speed the emergence of these useful tools from 
the shadow of a glittering entertainment art. 

ELEMENTS OF THE Era Now EMERGING 

Into the cauldron of films for war has gone the 

skill and enthusiasm of men and women from 


the educational profession, the practical know!l- 


edge, facilities and experienced personnel of the 


producer and the talent and facilities of the 





NOW TOOLS OF WAR, VISUAL MEDIA WILL 


visual equipment engineer, designer and builder. 

We have closed a pre-war decade of halting 
progress in visual education which found Amer- 
ican schools expending but a few cents per pupil 
for these proven and potent aids to instruction. 
We have ended an era in which this priceless 
medium for securing mass and individual under- 
standing of products, services, management prin- 
ciples and operating methods was adopted by 
only the most progressive industries and prac- 


tically neglected by the advertising agency. 
TimME TO ESTABLISH SCOPE AND PROGRESS 


Just as the facts of battle are being authenti- 
cated by eyewitness reports made on the scene 
of action, so the facts concerning the progress 
being made in these vast laboratories of the 
armed services and in the war training classes of 
our schools and industries needs to be docu- 
mented and established for the future. 

There are facts of weight and importance in 
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the production of the 833 motion pictures and 


556 filmstrips (*) by the Army Pictorial Service. 
The 536 motion pictures and 1,588 filmstrips 
(**) produced and purchased by the Training 
Film Section of the Bureau of Aeronautics for 
the Navy Department are equally important as a 
mandate to the awareness and understanding of 
this potent medium by education and industry. 
Hundreds of filmstrips and motion pictures 
produced and used in the Coast Guard and the 
distribution and use of selected film subjects by 
the Marine Corps, add to the scope of the visual 
medium’s wartime training contribution. 


Savinc Lives First OBJECTIVE 


The primary objective of these aids is the sav- 
ing of fighting men’s lives through the best possi- 
ble means of instruction in the tricks and trade of 
complex modern mechanized warfare. Only prac- 
tical experience competes with the screen as a me- 
dium of re-enacting battle action or mechanical 


processes. Printed instructional manuals—(OvER) 


AFTER THE PEACE 
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MILLIONS 
IN THE 


(CONTINUED FROM PRECEDING PAGE} 
for the guidance of technical per- 
onnel, are now being supplanted by 
motion pictures and slidefilms. These 
deliver a clearer understanding of 
intricate mechanical features, their 
operation and repair—fat better 
than the printed page. 
Procurement contracts of — the 
armed forces now specify inclusion 
of such visual materials by the sup 
plier; millions of feet of negative 
have been exposed for that purpose 
by industrial film 


Ordnance, the Air Corps and other 


producers for 


branches of the services 

This brief resume of film produ 
tion and distribution outlets in the 
armed forces will serve as a “pre 
vue’ of a more detailed blueprint in 
preparation for later publication: 
ARMY PICTORIAL SERVICE: Produces 
and distributes all training films for 
the Army as the designated agency 
of the Signal Corps. Principal pro 
duction centers at Astoria, Long 
Island; Wright Field, Dayton, Ohio 
Hollywood. Colonel Kirke 
B. Lawton is Chief of the Army 
Pictorial Films are now 


translated in Chinese, Spanish, Rus 


and in 
service. 
sian and other languages for exten 
Visualized Learning 


Future lensers for the 
learn good picture 


Army 


methods 


SEE TRAINING 
ARMED 








FILMS 
FORCES 


sive distribution to our Allied 
armies. 
BUREAU OF 


PARTMENT: 


ArRONAUTICS, Navy De- 
The Training Film Sec- 
tion of the Bureau of Aeronautics 
produces all training motion pic- 
tures and filmstrips for the Navy, 
including the Bureau of Ships and 
Yards and Docks. Lt. Orville Gold- 
ner is executive officer in charge of 
training film production. Utiliza- 
tion of training aids, including films, 
is under the direction of Lt. Francis 
Noel, Bureau of Naval Personnel. 

U.S. Coast Guarp: Training Film 
production (motion pictures and 
filmstrips) for Coast Guard train- 
ing stations is under the direction 
of Lt. Commander Patrick Murphy. 
Marine Corps: Lt. Col. G. 
McGuire charge of 
training film policies for the Ma- 
rine Corps. Lt. Col. Franklin Adreon 


is in charge of production at Quan- 


| S 


>: : . 
| lerce is mn 


tico, Virginia training film center. 
Che activities of Special Services, 
the Army Motion Picture Services, 
and the Incentive branches in the 
Army and Navy are so extensive 
and widely useful to be worthy of a 
general 


special and report in a 


subsequent issue. 


Al 943 published rep 
** as tf Octobe 194 estimate 


Speeds Victory 


Navy films show battle action 
to speed training of crews 








MOTION 














PICTURES & SLIDE FILMS 


INSTRUCT WAR PLANT WORKERS 


xe American INpuUstry knew the 
value of visual education methods 
before Harbor. Both 
service and sales personnel of the 


long Pearl 
automotive, oil, rubber, agricultural 
implement, electrical, transportation, 
utility and general manufacturing 
industries were extensively trained 
by commercially produced motion 
pictures and slidefilms. 

Emphasis upon selling and sales 
training changed to industrial and 
vocational instruction with the out- 
break of European hostilities. The 
industrial film producer was ready 
with the “know-how,” studio facili- 
ties and trained personnel to assume 
production of training films for the 
armed forces and war industry. 

In summary review these are 
areas in which visual aids are prov- 
ing useful to war industry: 

* * # 


Films 


workers an 


EMPLOYEE INDOCTRINATION: 
are used to give new 
immediate knowledge of plant oper- 
ations, employee services. regula- 
tions, and other induction formali- 
ties. 

TRAINING IN DEFINITE SKILLS: USOE 
subjects and special training films 
speed understanding of new work- 
ers in production line skills. 


Supervisory Epucation: The in- 
flux of new workers has brought a 
new problem of unskilled supervi- 
sors, recently raised from the ranks. 
Films help teach principles of good 
supervision, safety practices, etc. 
Time & Motion Stupy: Motion pic- 
ture analysis of individual job oper- 
ations help speed war production by 
showing unnecessary actions. 
EMPLOYEE Morate: Battle reports 
from the war fronts, industry-pro- 
duced “incentive” subjects 


help 
maintain good employee-manage- 
ment relations. 

Nutrition & HycieNne EpucaTion: 
Pictures show workers how to eat 
properly to maintain good health; 
tips on personal and social hygiene. 
Sarety Epucation: Ranks highest 
in importance for saving produc- 
tion losses from avoidable job acci- 
dents through employee showings. 
INSPECTION AND ANALYsIs: High 
pictures 
help find metals faults, failures un- 


speed and x-ray motion 
der stress, etc. 

Many other uses such as main- 
tenance and repair instruction can 
be added to the above. Motion pic- 
tures and slidefilms are doing their 
part behind the production lines- 
helping win by increasing output. 


Pictures Like These Aid War Plants 


Tube bending in the Aircraft Work 
Series (USOE) instructs trainees. 


G.E. color films show are welding 
methods to aid war plant workers. 
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IN RURAL AMERICA AND CANADA 


FARM AUDIENCES SEE PROGRAMS 


% Miviions or Farmers through 
the winter months particularly, have 
enjoyed the promotional entertain- 
ments provided by agricultural im- 
plement makers. Today these farm- 
er audiences, in their Grange halls, 
town meetings and school houses, 
see Department of Agriculture 
films, war reports and educational 
subjects provided by state and com- 
mercial sources. 

There is a great need here for 
further instructional materials in 
definite farm skills. 
farmer needs to know about equip- 


Today the 


ment maintenance and repair and 
this need will be met by a new 
series of four Office of Education 
visual aids units on Farm Work. 
USDA pictures (see Issue I, Vol- 
ume 5 of Business SCREEN) show 
measures taken for insect control, 
soil conservation and similar topics 
of importance to the farmer. Gen- 
eral educational subjects on war 
themes aid in better understanding 
by rural America of wartime respon- 
sibilities. For Health and Happi- 
ness and The Battle Is In Our 
Hands, recent USDA film produc- 
tions, illustrate the general nature of 
this subject matter. 1,000 projector- 
equipped agents aid this effort. 


The National Film Board of Can- 
ada has done extensive work in 
reaching remote and isolated rural 
audiences in the provinces. Travel- 
ing projectionists set up nightly 
showings in school houses and bring 
Canadian farmers into close rela- 
tionship with the war effort. 

* * * 

A thousand U. S. county agents, 
equipped with l6mm. sound pro- 
jectors, are the largest general dis- 
tribution factor in the U. S. scene. 
Their activities, limited by the in- 
creasing demands of war duties, are 
adequately supplemented by special- 
izing commercial distributors who 
bring their film showings to regu- 
larly scheduled audiences. Rural 
schools and agricultural colleges, 
where they are equipped with pro- 
jection apparatus, are enthusiastic 
users of informational and educa- 
tional film subjects. 

There is a great need for really 
educational films on agricultural 
subjects such as animal husbandry, 
chemurgy, soil chemistry, dairying 
and similar subjects along the pat- 
tern of a university short course. 
When these are provided, U. S. agri- 
culture will have the elements of a 
general visual education program. 


To Inspire and Inform the Farmer 


Scene from “Farmer At War,” 
recent OWI motion picture release. 


“Twenty Fighting Men’’ inspires 
farmers to increase food production. 





GROUPS THROUGHOUT THE NATION 


LEARN WARTIME 


te Men anp Women gather in 
clubs, lodges, union halls, Legion 
Posts, fraternal organizations and 
similar meeting places to make 
U. S. the most gregarious nation on 
earth. Millions of Americans can 
and are seeing motion pictures at 
such meeting places. Films are en- 
thusiastically accepted as the best 
possible means of providing educa- 
tional fare for discussion meetings 
and for providing recreation. 

Clubs and labor unions, particu- 
larly, are using the film medium 
much more extensively for their own 
communications. Conventions, spe- 
cial campaigns and general mem- 
bership reports are now circulated 
via the screen. In the post-war 
world, a hundred thousand projec- 
tors will be needed to meet the de- 
mands of organized adult groups 
for entertainment and educational 
purposes. With local organizations 
completely equipped, national head- 
quarters may count upon adequate 
distribution of its own film mes- 
sages and corresponding success in 
screen campaigns. 

Today, thousands of men’s and 
women’s groups are seeing U. S. 
war films through local distributors 
of the Office of War Information, 


Inform and Instruct 


Wartime travel problems are shown 
in ‘“‘Right of Way” recent OWI film. 


RESPONSIBILITIES 


and the Coordinator of Inter-Ameri- 
can Affairs. The registered totals 
of these audiences are millions 
larger than would have been possi- 
ble a few years ago. 

Credit for this effort goes to rural 
and urban film distributors, road- 
show operators and to film libraries 
who have blazed an important new 
trail in proving to America the ex- 
istence of a non-theatrical audience 
which may eventually be greater 
than that attending the urban en- 
tertainment theatres. 

These, in brief, are the elements 
of the visual era ahead. 





When Johnny Comes 
Marching Home 

* Visual 

destined to be one of the great 


education appears 
post-war fields which will wel- 
come him as a co-worker and 
participant. Training films 
served him in the armed forces 

they will serve him again 
when peace returns. To this 
end, all workers in the field of 
visuals pledge unceasing ef- 
fort for the duration. 











the Home Front 


Films aid civilian pilot training 
at showings to local adult groups 
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Audiences Are Waiting 


% It is the audience not the film which this industry 





serves. The number and capacity of audiences seeing 
instructional or informational films is the real measure 
of the industry’s future. Film, as Hollywood will yet 
discover, is only a raw material and belongs equally 
to all, whether for education, the sale of products and 


services or escapist entertainment. 


Audiences must be classified and identified. The audi- 
ence for educational pictures will not be found in the 


entertainment theatre. 


Where are these audiences then? How many are 
they now and how large can they be in the future? 
The answers are as simple as they are tremendous in 
their potentialities. The audience in the armed services 
is the total of our forces in the Army, Navy, Marine 
Corps and Coast Guard and it is now being served. 
The audience on the home front is the total of the 
enrollments in the public and private schools of the 
nation; the total of the farm population that meets 
in any kind of group organization; and the total of 
urban groups meeting in clubs, lodges, community fo- 


rums and other forms of urban group organization. 


The total audience afforded by American industry is 
the present employment of workers and trainees, the 
potential industrial audience is the millions of persons 
who must be retrained as salesmen or in other lines of 
trade or returned to their peacetime jobs when they 
are discharged from the armed forces. All these audi- 
ences are potentials in film production and equipment 


manufacture. 


We have world problems to consider for this nation 
is committed to worldwide action in war and peace. 
But let us now dedicate this visual industry to solving 
the problem of million-fold American audiences which 
are our true and immediate potential. Ninety-eight per- 


cent of that job remains to be done. 
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5 VisgV P Oint 


Pictures Aiter the War 


By Pat Dowling 


ELL, it took a war to really sell 
W industrial motion pictures, just 
as it did many other ideas which 
were kicked around considerably in 
the past and easier times. By indus- 
trial pictures, of course, is meant 
the broad class of motion pictures 
for information, education and prop- 
aganda purposes. 

The reason one can say it took a 
war to make America one hundred 
per cent conscious of this section of 
the motion picture industry is that 
we have recently beheld the spectacle 
of hundreds of private companies, 
government agencies and other or- 
ganizations rushing frantically to 
find cameras, cameramen, writers, 
cutters, producers and projectors. 
And many of these new picture users 
were the same people who formerly, 
if not actually snooty toward motion 
pictures, were at least actively dis- 
interested in efforts to sell them on 
the use of film. 


TWENTY-FIVE YEARS GROUNDWORK 


Industrial motion pictures had 
made many strides in laying the 
groundwork during the twenty-five 
years prior to 1941. A little of 
everything was tried out from the 
“trip through the factory” films to 
the Hollywoodish boy-meets-girl 
story which ended with the bride up 
to her ears in somebody's soap 
flakes. 

But it took the war to boil down 
much of this experience to the mak- 
ing of pictures which really do the 
audience some good as well as the 
sponsor. 

When various government agen- 
cies and others leaped into the mo- 
tion picture effort, there were two 
schools of thought, one which looked 
to the “Hollywood” way and one 
which followed the line of the class- 
room, the latter approach being 
nearer the customary manner of 
thought of the old-line industrial 
motion picture producers. 


ResuLtinc Conrusion NATURAL 


As a result, on the one hand pro- 
fessors were sought for to act as 
picture makers, and at the other ex- 
treme the major Hollywood produc- 
ing companies were called upon to 
rush into the breach with pictures 
for training, information, morale 
and so forth. 

Naturally a little confusion re- 
sulted at times because on the one 





hand the professors were not pic- 
ture makers, and on the other the 
personnel of the major entertain- 
ment producing companies had been 
dealing chiefly with glamour, ro- 
mance, comedy and other standard 
picture elements all wrapped up ex- 
pensively and fancy to sell for sev- 
enty-five cents in a theatre. 

Looking to “Hollywood” has al- 
ways caused some confusion because 
frequently during the adolescent 
period of industrial and educational 
movies, when. it was desired to pre- 
sent a high class moving picture for 
advertising or educational purposes, 
no clear line was drawn between the 
part of Hollywood which stands for 
entertainment and star attraction 
value and the part which has to do 
with the mechanics of making pic- 
tures—the planning, direction, cam- 
era and process work, recording, 
cutting and synchronizing and the 
many other technical operations call- 
ing for a variety of specialists all 
along the line. 


THEATRICAL ApprRoAcH RISKY 


In the past this whipping up of a 
little of both ingredients of Holly- 
wood into industrial movies gave us 
pictures which were a little different 
from the early trip-through-the-fac- 
tory type but which obviously could 
not attain the production and enter- 
tainment value of regular theatre 
pictures, 

The moment one puts actors, dia- 
logue, sets and other features of 
dramatized pictures into a business 
or educational picture he automat- 
ically lays himself open to audience 
comparison of this picture with the 
pictures which that same audience is 
accustomed to seeing in the show 
houses. And it is conservative to say 
that such feature pictures, coming 
in quantity from the standard pro- 
ducers, have an average of better 
than a half million dollars of ex- 
penditure behind them. Obviously 
the sponsor who hopes to produce 
his picture for even as much as a 
tenth of that sum of money has a 
couple of strikes against him before 
he comes up to the plate. 


EpUCATIONAL STYLE EFFECTIVE 


But the movie which takes the 
other approach—that of the straight 
educational technique and which 
short-cuts the story and entertain- 
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ORGANIZED VISUAL INDUSTRY 
» TQ MEET POST-WAR PROBLEMS 











HE VISUAL INDUSTRY—producers 
‘Ew motion pictures and_ slide 
films now totally employed in war- 
time tasks of training and informa- 
tion and the manufacturers of the 
projectors, screens and accessories 
needed to carry out these essential 
war assignments appear to be slow- 
ly but surely accomplishing the 
heretofore impossible task of organ- 
ization. 

Identical trade associations in 
each of these fields have been set 
up and executive groups within each 
of these bodies are meeting fre- 
quently as their individual courses 
of action for war and postwar serv- 
ice are being determined. 


Mucu Researcu Is NEEDED 


While the spadework of actual 
organization detail is proceeding to 
swift and early conclusion in each of 
these major groups, recognition of 
the tremendous job of industry-wide 
research and public relations is a 
primary consideration. 

For example, the National Asso- 
ciation of Producers (for Educa- 
tion & Industry), which began its 
present program of industry action 
on June tenth of this year, is now 
engaged in setting up complete data 
on film distribution. Film titles 
used by the industry in the past ten 
years are also being catalogued. 
Meanwhile, the setting up of indus- 
try standards and of the machinery 
for their widespread adoption and 
recognition by film users is being 
carefully studied by this group. 


MANUFACTURERS SET STANDARDS 


In the field of visual equipment 
manufacture, similar standards of 
professional and technical ability 
are under consideration. Meeting in 
Chicago in mid-October, the execu- 
tive heads of six leading manufac- 
turing concerns indicated that this 
matter was high on the agenda of 
its activities program. Too frequent- 
ly, the specialized skills and consid- 
erable experience required by these 
manufacturers of fine projection ap- 
paratus are neglected in considera- 
tion of price-before-quality by the 
unwary consumer. 

That these movements are hearti- 
ly endorsed by both dealer and con- 
sumer groups as well as educators 
concerned with the future develop- 
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ment of the visual education move- 
ment was indicated to the Editors of 
Business SCREEN in frequent inter- 
views granted this past month. The 
utmost cooperation of the industry's 
trade groups has been assured to 
the existing national dealer organ- 
ization. Here the same effort to- 
ward recognition of basic differences 
and specialized experience is being 
sought by visual education dealers. 


NATIONAL COORDINATION SOUGHT 


The ultimate goal of all industry 
activity along these lines is wide- 
spread “public” recognition of the 
visual medium and its value in train- 
ing and informational tasks. Voca- 
tional education, business and indus- 
trial training, promotion and public 


relations, the training of sales and 





% Completion by 
mid-November of 
the first two sound 
slidefilms by the 
Committee for Eco- 
nomic Development 
marks the advent of 
this important post- 
war planning body into the 
field of visuals. A third pro- 
gram, on postwar applica- 
tions of industrial design is 
also said to be in produc- 
tion by the committee. 

The first CED program 
deals with the physical ana- 
lysis of America’s postwar 
economic problem—the num- 
ber of men to be re-em- 
ployed, goods and services 
required to replace war-sus- 
pended production of civil- 
ian items and similar topics. 
As the second half of this 
twofold presentation, CED 
presents a typical industrial 
group discussion of postwar 
planning by management. 


Suow To 900 Groups 


Nine hundred local CED 
committees in towns and 


cities throughout the nation 





First Post-War Planning Films 





distributive personnel and consumer 
education are among the tasks await- 
ing motion pictures and slidefilms 
after the war. 

Vocational rehabilitation of serv- 
ice men, the return of women work- 
ers to the home, agricultural instruc- 
tion, and general public understand- 
ing of social and economic problems 
are among the projects for which 
visual media will be called upon. 

America’s schools, returning to 
subjects neglected by the urgency of 
wartime tasks, are expected to bring 
a tremendous increase in existing 
visual equipment and films. This 
increased demand on the part of 
both education and industry puts a 
great measure of responsibility upon 
the basic suppliers of these mate- 
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are the prospective 
audiences for the 
visual programs. To 
these committees 
and their invited 
guests from the 
management of local 
industries and com- 
mercial groups CED is plan- 
ning to send other visual pre- 
sentations. Recognizing the 
basic need for projection 
equipment by these local au- 
diences, trade groups in the 
visual industry are cooperat- 
ing in the location of projec- 
tors and playback equipment 
needed for these showings. 


EquipMENT Loans NEEDED 


Sound slidefilm equipment 
sponsors desiring to assist 
this vitally important postwar 
effort should communicate 
with Anthony Hyde, Director 
of Information, Committee 
for Economic Development, 
285 Madison Avenue, New 
York City or with the head- 
quarters of the Industry 
trade groups, at 157 East 


Erie. Chicago. 





















INDUSTRIAL DESIGN 
A POTENT FACTOR 


% The art and science of the in- 
dustrial designer is destined to play 
an important role in the postwar 
plans of the visual industry. Mind- 
ful of the skills demonstrated by 
renowned industrial designers at 
the Chicago and New York World 
Fairs within the past decade, indus- 
try leaders predict that their services 
will be even more widely in demand 
during the next ten years. 


New TECHNIQUES COMING 


Not only design and perfection of 
mechanical processes of projection, 
but the employment of new tech- 
niques such as_ three-dimensional 
pictures, rear-screen displays are 
on the agenda of the designer. 
The designer and the optical en- 
gineer together will give the medium 
new fields of use heretofore un- 
dreamed of. 


Visuats Are A TOOL 


In the knowledge that motion pic- 
tures and filmstrips are tools of in- 
struction and information, the de- 
signer will want to place them at 
the convenience of the user. No 
extensive central auditoriums for 
schools or plants are contemplated 
but convenient outlets for projec- 
tion in each location where learners 
or workers may be most conven- 
iently reached. A screen in every 
classroom is the ultimate goal to be 
achieved. 


A Must ror EXxuisits 


At conventions and expositions, 
the film already has played many 
useful roles. Moving murals, adding 
color and dimension, aid ready un- 
derstanding of exhibits. Small thea- 
tres, artfully designed, provide com- 
fortable resting places in which the 
visitor may enjoy educational films 
while relaxing. 








Pictures for War Workers ) 























“Why We Fight” Series 
Popular in War Plants 


a NCHED last year by the Army 
4 the “incentive program” which 
included plans for showing Army 
orientation films produced by Spe- 
workers in war 
plants is said to be having an excel- 
effect. Workers fre- 


quently have declared—as have sol- 


cial Services to 
lent morale 
diers seeing them—that the films ex- 
plain better than any other medium 
available to them the causes of the 
present conflict, the steps in the 
war's development, and gives them a 
background through which they can 
understand more readily the day-to- 
day progress in the fighting. 

Produced under supervision and 
direction of Lt. Col. Frank Capra, 
the orientation films were planned 
as a series of seven, all under the 
general heading, “Why We Fight.” 
Fifth of the series, Battle of Russia, 
produced by Lt. Col. Anatole Litvak 
and supervised by Lt. Col. Capra, 
has been released only recently, and 
is now on its way to showings in 
Army posts and encampments at 
home and abroad, and again to war 
workers. 

Preceding films in the series, seen 
by a host of war workers, are Prel- 
ude to War, The Nazis Strike, Di- 
vide and Conquer, and Battle of 
Britain. All are outstanding ex- 
amples of documentary narration. 
% Three new short subject motion 
pictures—December Seventh, the 
Life and Death of the Hornet, and 
The Navy Flies On 


during September for exhibition re- 


were released 


stricted to war plants and shipyards, 
Rear Admiral C. H. Woodward. 
USN, Chief of the Industrial In- 
centive Division announced. These 
films illustrate the interdependency 
of the worker on the production line 
and of the men of the fleet on the 
firing line. 

December Seventh was produced 
by Commander John Ford, USNR. 
and filmed by Lt. Gregory Toland. 
USNR. In two reels, the film re- 
lates the events that led up to the 
Jap “sneak attack” on Pearl Harbor, 
and portrays the havoc and destruc- 
tion that descended on the great 
Pacific base. It then shows the 
miraculous speed with which work- 
ers salvaged and repaired the 
sunken warships. 





These war films (left) are excellent 
fare for war plant showings: (Top) 
scene from “Full Speed Ahead”; (cen- 
ter) from Castle Films “Italy Surren- 
ders” and (below) scene from “Mis- 
sion Accomplished,” new OWI 16mm 
short subject 






The Life and Death of the Hornet, 
is the Division’s complete film story 
of the famous “Shangri-La” from 
which Major Gen. Jimmie Doolittle’s 
fliers took off to bomb Tokyo and 
which housed the famed Torpedo 
Squadron 8. The picture traces the 
history of the Hornet from the time 
she was launched, through her active 
life, to her fighting end. 

The Navy Flies On, whose release 
is timed with the 30th anniversary 
of Naval Aviation, traces the dra- 
matic and historical progress of the 
Navy's air arm, and the role it is 
playing today in smashing the axis. 
It was produced principally for 
showings in plants manufacturing 
Naval aircraft and component parts. 

Other films already made avail- 
able by the Division to war workers 
for plant showings through its na- 
tional distribution service are: Full 
Speed Ahead; This is Guadalcanal ; 
Mary Smith, American; and Con- 
quer by the Clock. War plants that 
desire to exhibit these films are re- 
quested to write to the Industrial 
Incentive Division, U. S. Navy, 
Washington, D. C. 


Current OWI! War Films 

% Through the facilities of nearly 
two hundred conveniently located 
depositories, 16mm sound films on 
war subjects issued by the Bureau 
of Motion Pictures, Office of War 
Information are easily available for 
war plant showings and are widely 
used. 

Latest subjects made available 
through these OWI facilities, as an- 
nounced by C. R. Reagan, head of 
the Non-Theatrical 
briefly reviewed here: 
BLACK MARKETING (11 minutes). A 

dramatization of an actual case 

taken from the files of the Office 
of Price Administration, typical of 
hundreds of other cases, this film 
shows just how the black market 
operates and how it is defeated by 
cooperation of the public with the 
OPA and local law-enforcement 
officials. The film contains an object 
lesson and a plea for public coop- 
eration with the OPA and local 
law-enforcement officials to pre- 
vent violation of ceiling prices and 
rationing laws. Without the help 
of purchasers the black market 
cannot operate; if everyone will 
realize this and refuse to pay more 
than ceiling prices or to buy with- 
out giving up ration stamps, this 
sabotage of the nation’s food sup- 
ply can be stopped. Black Market- 
ing was released by the Bureau of 
( PLEASE TURN TO PAGE THIRTY-FOUR) 


Division, are 
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SPONSORED FILMS ARE NEEDED FOR USS. 


WAR CAMPAIGNS 


fine HIGHLY USEFUL work now 
being accomplished by the ad- 
vertising profession through organ- 
ized campaigns on current war prob- 
lems is not limited to the utilization 
of printed or spoken media. 

The part which motion pictures 
and slide films can play in backing 
up the information and education 
programs outlined by the Office of 
War Information is clearly outlined 
by the campaigns described else- 
where in this section. Sponsored 
film production can play as import- 
ant a role with sight and sound 
messages as magazine and news- 
paper advertising, radio and other 
media have in their respective fields. 


AUDIENCES WIDELY AVAILABLE 


Audiences for sponsored films are 
available through widespread non- 
theatrical channels. These channels 
reach many thousands of adult 
groups. including unions, influen- 
tial women’s clubs, parent-teacher 
organizations, lodges and Legion 
posts, luncheon clubs, churches, 
community forums and many other 
organized audiences who are able 
to act upon the messages contained 
in these film programs far better 
than can the average individual 
scanning similar copy appearing in 
printed media or presented on the 
radio. 

Theatrical distribution has also 
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been widely obtained for campaign 
subjects. One-minute movies pro- 
duced with sponsored cooperation 
have been employed on Office of 
Price Administration, Treasury and 
other campaigns with notable suc- 
cess. The area of non-theatrical film 
production and distribution, how- 
ever, is also worthy of considerable 
attention by American business. 


INFLATION Is CriticaL Topic 


Two critical subjects on which 
public cooperation is urgently 
needed are in the fields of Inflation 
and Juvenile Delinquency. Strong 
measures are needed to accomplish 
a thorough understanding of co- 
operative action of the general pub- 
lic on these problems. 

Audiences available for the show- 
ing of these subjects are not limited 
to group-owned projection equip- 
ment. Through the facilities of or- 
ganized national distribution outlets 
and subsidiary projectionists located 
in every metropolitan center in the 
United States, arrangements can be 
made to present these pictures to 
these group audiences. 


Firms TeELt COMPLETE STORY 


Sponsored pictures possess un- 
usual possibilities through the na- 
ture of the visual medium. Audi- 
ences seeing these subjects have the 





advantage of a complete under- 
standing through the uninterrupted 
sound and sight exposition. The 
completeness of this understanding 
is further aided by audience dis- 
cussions frequently held after the 
performance. 

\ national advertiser utilizing the 
visual medium thus aids these im- 
portant government campaigns with 
great effectiveness. In using the 
visual medium, moreover, sponsors 
now obtain valuable experience in 
a new medium which promises to 
be a most essential part of the ad- 
vertising and training functions of 
all American business. Since the 
current function of advertising is 
that of all-out effort on the essential 
problems of the home front during 
this war period, production of films 
geared to these OWI campaigns is 
a “must” for sponsors whose prod- 
ucts and services are in any way 
related to the campaigns outlined. 


OWI Bureau or CAMPAIGNS 


Plans for the campaigns are de- 
veloped by the Office of War Infor- 
mation’s able and aggressive staff in 
the Bureau of Campaigns. Data is 
secured on critical problems from 
the various government agencies in- 
volved and a complete pattern of 
activity is prepared for the guid- 
ance of media and advertisers. To 
the War Advertising Council, 60 E. 


12nd Street, New York City, all of 
advertising is indebted for the final 
presentation of these facts in graphic 
printed form. 

These printed presentations may 
be secured from the Council on 
written request. On campaigns re- 
viewed in the following pages data 
is given on the names of Council co- 
ordinators, campaign managers and 
other volunteers from industry and 
advertising who are assisting in this 
strategic effort. 


SUFFICIENT TIME ALLOWED 


Since production of sound motion 
pictures or slidefilms does require 
preparation time, advance informa- 
tion on prospective and current 
campaigns is a most important pre- 
requisite. If pictures on these cam- 
paign themes can be produced by 
government agencies and by studios 
in the entertainment field, they can 
be produced by able and experi- 
enced industrial film makers as 
well. Many campaigns will prevail 
throughout the war period. 

It will be understood that no ex- 
pense to the government is involved 
in the production or distribution of 
these sponsored subjects. Providing, 
however, that the prerequisites of 
campaign accuracy and timeliness 
are met, it has been authoritatively 
indicated to the editors of Business 


(CONTINUED ON THE NEXT PAGE) 
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WAR PRODUCTION DRIVE 


| Maintaining production of vital war supplies by 





coordination of employer-employee relations. 
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SUGGESTED FILM TIEUPS: 


ment and branch plants may produce their own “ine entive” films 


\ 


Reducing absenteeism: increasing efficiency 


these are ob ject ives of the War Production Drive. 


















































Industrial firms with sizeable employ- 


(many have ac hieved success with indoctrination and morale sub- 
jects). Suppliers of general equipment can aid with syndicated 
pictures. Army, Navy and OWI films provide ex ellent supple- 


mentary tare 





“DON'T TRAVEL CAMPAIGN” 


This is a bus and railway campaign to discour- 


age unnecessary passenger travel. Railroads 


& and coach lines have done a notable job of 


stimulating travel—the need today is for con- 





servation of available passenger space. 


SUGGESTED FILM TIEUPS: 


attraction. They can be used effectively to stimulate pride in Ameri- 


Travel films are a great audience 


ca’s resources and to deliver straight-from-the-shoulder messages 


about traveling after the war. Additional sequences can show the 


facts about the contribution of railroads to the war effort. 





FARM LABOR CAMPAIGN 


Part-time farm labor is needed for the U. S. 
Crop Corps. Workers are to be mobilized in 


each area where they are needed by intensive 





campaigns. National effort is needed. 
SUGGESTED FILM TIEUPS: 


ners and food producers can produce inspiring short subjects about 


Agricultural implement makers, can- 


the basic values of the farm. These serve the dual purpose of inspir- 
ing adult and school recruits to farm labor service and building the 
future of the agricultural field. Trailers are also needed. 












FOOD FIGHTS FOR FREEDOM 


Mobilization of civilian power depends on helping 
the food 
supply and informing him about voluntary action 















average citizen understand facts about 


FIGHTS 
tor freedom 


needed to back the home front fight. 

















SUGGESTED FILM TIEUPS: Food distributors and producers have 
a joint responsibility here which educational films can solve. This is 
an opportunity to get real understanding on the part of the public of 
nutrition values of food products, dairy products, ete. with added 


emphasis on public cooperation in conservation and rationing. 















Campaign Films 


(CONTINUED FROM PRECEDING PAGE) 


SCREEN that permission to acquire 
the necessary raw film stock will be 
authorized by the War Production 


Be a rd. 


IMPORTANCE OF THESE CAMPAIGNS 


In the words of Economic Sta- 
bilization Director Fred M. Vinson, 
“on front 
and most insidious enemy is infla- 
The Office of War Informa- 
tion program on Economic Stabiliza- 
tion (To Keep Down the Cost of 
Living) is an example of coopera- 


the home our deadliest 


tion.” 


tive effort behind these campaigns. 
The Office of Economic Stabiliza- 
tion, the Office of Price Administra- 
tion, the Treasury Department, Fed- 
eral Reserve Board, Department of 
Agriculture, War Labor Board and 
the War Food 


collaborated on 


Administration all 
and the 
data prepared in the Informational 
Program on this key subject. 


reviewed 


Food Fights for Freedom might 
well be classified as second in im- 
Inflation. This cam- 
paign is based on a four-point pro- 


portance to 


gram for consumer cooperation— 





CADET NURSES 
The shortage of nurses, both for the 
armed forces and for the mainte- 
nance of civilian health, has created 
an emergency. Funds been 
provided for free training of stu- 


h ave 


dent nurses. Girls and women must 
be inspired into this great service by 
appeals that interpret their thoughts 
with sincerity and emotion. This is 
a real the film 


opportunity for 


medium. 





“Produce and Conserve, Share and 
Play Square.” This is a background 
campaign to make more effective 
other specific food campaigns such 
as nutrition, rationing, black mar- 
kets, Victory Gardens, farm produc- 
The informational 
has 


tion goals, ete. 
reviewed 
and approved by the Lend-Lease 
Administration, War Department, 
Navy Department, and the Office of 
Foreign Relief and Rehabilitation 
Operations. 


program here been 


AUDIENCES FOR THESE FILMs 


A recurrent theme in review of 
the War Campaigns is the matter of 
available audiences for proposed 
film productions. The motion pic- 
ture audience for Inflation and Food 
subjects would women’s 
groups, clubs, lodges, church audi- 


include 


ences, war plant workers, unions, 








DELINQUENCY 
Juvenile delinquency 
the 
problems. Youthful vandalism, atti- 


is becoming 
one of nation’s most critical 
tudes caused by war, lack of paren- 
tal supervision must be met by un- 
the problem by 
adults; by provisions for youthful 


education to new wartime responsi- 


derstanding of 


bilities through boy’s clubs, Scouts 
and other outlets. 





and all similar consumers most di- 
rectly affected by these problems. 
Companies such as Westinghouse 
Electric, the National Live Stock 
and Meat Board, General Motors, 
Swift and Company, Hotpoint and 
others who have had their films dis- 
tributed to just such audiences with- 
in the past few years can bear tes- 
timony to the availability and en- 
Thou- 
sands of projector-equipped schools 


thusiasm of adult groups. 


add still further areas of potential 
audiences since both the school pop- 
ulations, pupils and teachers as well 
as parent-teacher organizations are 
available here. 


More Errective THAN THEATRES 

War campaigns have been patriot- 
ically and effectively distributed 
through the War Activities Com- 
mittee of the Motion Picture Indus- 
try and shown in many thousands of 
theatres throughout the land. These 
subjects are limited however to brief 
“shorts” on highly topical themes. 
During the weeks in which the War 
Loan campaigns are advertised on 


the theatre screens there is little 
time available for other general 
themes. 


The theatrical audience, having 
paid for an hour or more of escape 
from the weight and worries of a 
wartime world has little patience 
for further wat problems. Club and 
other non-theatrical audiences, how- 
ever, come prepared for discussion 
and study of such problems, wel- 
come the magic of the educational 
screen to aid them in a_ practical 
review of their patriotic objectives 
on the Home Front. 


FEDERAL Funps ARE LIMITED 


The major part of this campaign 
(CONTINUED ON THE NEXT PAGE) 





WORKER HOUSING 


Home have unused 


SHARE YOUR HOME 


w ho 
available 
should be encour- 


owners 


spac ‘e 


aged to open their 
doors to 
workers ; 


war 
remod- 
eling of existing 





WITH A WAR WORKERS FAMIL 


structures urged. 
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program was previously carried by 
the Bureau of Motion Pictures of 
the Office of War Information which 
produced and distributed such films 
as Black Marketing, Keeping Fit, 
etc. Some of these subjects were 
Hollywood 
others by the now-abolished Film 
Unit of the Bureau. 
were discontinued for lack of budget, 


yroduced by studios, 
I : 


These sources 


however, several months ago. Dis- 
tribution of available material con- 
tinues through a nationwide network 
of nearly two hundred non-theatrical 
film libraries. The need for subject 





ABSENTEEISM 


Unjustified absence of the worker 
from his job is a seri- 
ous threat to the war 
effort. 
films on war topics 
battle 
ports have had a good 


Stimulating 


and front re- 





effect on the worker. 





matter has become even greater in 
the interim and these facilities pro- 
vide considerable experience which 
will prove of value to the prospec- 
tive sponsor. 


COMMERCIAL SERVICES READY 


Professional non-theatrical dis- 
tribution of sponsored films has been 
most successfully carried out by 
organizations like Modern Talking 
Picture Service, Castle Films, Inc., 
and the Motion Pictures Bureau of 
the YMCA. 


of local distributors affiliated with 
these organizations have both equip- 


In .addition, hundreds 


ment and the necessary experience 
needed to put on these film show- 
ings. 

The cost of this service is nom- 
inal. Library service is most eco- 
nomical but is limited to the exist- 
ing group or institution-owned pro- 
jectors available. Club shows, in- 
cluding the hire of operator and 
equipment directed to provide such 
audiences 


showings for selected 


such as women’s clubs, etc., not 
otherwise equipped with projection, 
can be bought on a mass-scale basis 
reaching millions of persons for ten, 
minutes or more 


fifteen or twenty 


at a cost of a few cents per person. 
Wuo Can Propuce Fiims? 


One objection to the use of mo- 
tion pictures as a vehicle of war- 
time institutional advertising has 
been the comparatively short life of 
the subject matter as opposed to the 
time required for preparation, pro- 
duction and distribution. 

Companies with subsidiary plant 
organizations eliminate this objec- 
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tion because distribution is clearly 
available to their own considerable 
numbers of employees. Other com- 
panies, thinking of reaching the 
consumer, will obtain satisfactory 
answers from both the producer and 
distributor on the 
timeliness and long-time life of the 


the commercial 


subject matter produced. 

Such films do not require elab- 
orate sets and other costly pre- 
requisites of general promotional 
and feature films. Largely produced 
with a March of News 
Parade flavor, they can be readily 


Time or 


assembled by the experienced in- 
dustrial film producer. Creative per- 
sonnel in these organizations has the 
experience and “know-how” with 


which to endow such films with 
ample audience appeal. 
There is a job to be done by 
sponsors and producers in this cur- 
It is 
worth intensive study and quick ac- 


those 


rent area of War Campaigns. 


tion by who can serve the 


nation in this way. 





ANTI-INFLATION 


Again, this is one of the most critical 
Inflation 
can be avoided only by exacting 


problems facing America. 


and complete public and business 
cooperation as well as by govern- 
Helping the public 
understand the evils of inflation and 
how it begins is an educational task 


ment controls. 


that films can help to accomplish. 





War INFORMATION SECURITY 


Latest of the campaigns to be 
announced is that of Security of 
War Information. This is part of a 
continuing program. 
information of 


Safeguarding 
war value to the 
enemy has always been important. 
Now that we are on the offensive, 
security of war information has be- 
come a particularly vital part of our 
fighting strategy. We must remind 
Americans to think before they talk. 

A resume of other campaigns 
would include important mention of 
the Aid for Small Plants movement. 
Large and small plants must be 
brought closer together—here is a 
challenge to the film medium to 
effect such understanding. Pictures 
can show plant equipment, capacity, 
location, etc. of the small plants; 
larger plants can show small com- 
panies how to produce component 
parts by means of training films. 

And come January, there will be 
a Fourth War Loan Drive. The na- 
tion’s need for funds to finance the 
war is Films can be 
safely produced on this subject and 
are worthy of the sponsor's whole- 
hearted effort. 


continuous. 
















THE HOME FRONT PLEDGE 


Better the and 
retailer is needed for compliance with top 


understanding by consumer 


legal prices and rationing. The public and 


business must aid Government. 


% 





SUGGESTED FILM TIEUPS: Similar to the Food for Freedom sub- 


jects, pictures sponsored by makers of consumer items can help hold 






the line by urging consumer cooperation as well as educating dealers 





on the importance of maintaining customer goodwill. A film on 





retail sales attitudes would be typically useful. 















CONSERVATION CAMPAIGN 


Fighting Waste means conserving coal, natural 








and manufactured gas, electricity, communi- 





cation facilities and local transportation. 











SUGGESTED FILM TIEUPS: In this area of picture production, the 
local and statewide utility concerns can aid by conservation sug- 






gestions. Coal and oil suppliers can show the home-owner how to 






get efficiency out of heating plants; films can show how to weather- 






proof homes, etc. Building material suppliers, lumber dealers can 





produce and show helpful home conservation and upkeep subjects 






aiding this vitally important campaign. 



















SAFETY IN WAR PLANTS 4 


Conservation of manpower lost through industrial 6 
accidents is a critical problem. Training super- 
visors and workers in safety is the task. 








SUGGESTED FILM TIEUPS: This is one of the few areas in which 
adequate visual aids are being provided for war industry. The 
National Committee for the Conservation of Manpower in War Indus- 
tries, the National Safety Council and industrial film producers have 
actively cooperated in providing motion pictures and complete sound 









slidefilm programs, now widely available to war plants. 
















WOMAN POWER IN INDUSTRY 


Women are needed in war work and as replace- 
ments for men in civilian occupations. Service 
jobs, agriculture and industry all need woman 
power to maintain the flow of production. 









SUGGESTED FILM TIEUPS: Wherever audiences gather, women 
workers can be recruited by brief news films stating the problem of 
local industries. Training films in all types of occupations will 
enable these new workers to get the right start and to keep them on 
the job by becoming useful helpers on the production line. This is 
a problem for occupations affected as well as general industries. 



















































































The lighted screen shows 


trainees the technique of drawing. 


Light on Mathematics 


" Pepecars rIVE to the war training 
A program, are three new Kit-sets 


of discussional type slidefilms, re 
cently announced by The Jam Handy 
Organization. Light On Mathematics, 
fir Age Physics, and Mechanical 
Drawing and Drafting. 

In addition to its adaptation as an 
aid for teaching the fundamentals of 
arithmetic, geometry, algebra and 
graphs in elementary and secondary 
grades in schools, the mathematics 
series also is designed as a “re- 
fresher” course for ¢ olleges, and sub- 
jects are prepared in such a way 
that they may be used as an aid to 
training in various skills and voca- 


tions in the war program. 


MATHEMATICS REFRESHER CouURSES 


A large percentage of the courses 
in this war training program, espe- 
cially in aviation, electronics and 
science, involve the need for a solid 
groundwork of mathematics and its 


practical application to these sub- 


in this scene from ‘The 
Hydrogen Are Welding 


Inside 


Complete arc welding equipment is shown 


ot 


jects. The purpose of the mathemat- 
ics slidefilms is to provide a “re- 
fresher” course in this connection, 
and to aid the college instructor who, 
in spite of accredited high schools, 
entrance requirements, and examina- 
tions, often wonders just what his 
students remember from their sec- 
High on the 
list of such studies in which the col- 


ondary school courses. 


lege student comes inadequately pre- 
pared is math, which throws an extra 
burden on instructors of science, en- 
gineering and commercial subjects. 


Covers Twenty-Four SuBJEctTs 


Light On Mathematics comprises 
a total of 24 slidefilm subjects, con- 
sisting of 1,087 individual pictures 
special photographs, drawings, 
diagrams, charts and pictorial ex- 
hibits. 


ogy has been free and frequent, and 


The use of pictorial anal- 


fundamental processes are developed 
in terms of the theory of numbers, so 
( PLEASE 


TURN TO PAGE 38) 





Operator is shown 
Atomic 
from the new G.E. 


preparation for welding in a typical scene 
picture. 


Are Welding in Color 





LATEST IN THE GENERAL ELECTRIC 16MM FILM SERIES 


NEW ALL-COLOR sound mo- 
tion picture The Inside of 
irc Welding has 


been announced by the General Elec- 


{tomic-Hydrogen 


tric Company to help in the train- 


ing of men and women welding 
operators using this process in war 
industries. The movie is in two 
parts and is available to public, 
private, and industrial welding 
schools, and other groups. 
Produced by the Raphael G. Wolff 
Studios, 
rection of the General Electric weld- 
film fol- 
lows the very successful pattern of 
The Inside of Arc Welding films re- 
leased by G. E. last 


which more than 2800 reels are now 


Hollywood, under the di- 


ing laboratories, the new 


year and of 


in regular use. 


Firm Uses AMPLE ILLUSTRATIONS 


Each of the two parts of the new 
film employs colorful charts, ani- 
demonstrations by 


mation, expert 


operators, close-ups of the “singing” 
atomic-hydrogen are in action, as 
well as examples of good and bad 
welding. The films are ten minutes 
in duration and can be used on 


sound-equipped 16-mm_ projectors 
only. 

The result of research work in the 
1920's by General Electric’s 


Dr. Irving Langmuir, the atomic- 


early 


hydrogen arc welding process is 
being used widely in war production 
today to do jobs that could not be 
done as well by other welding pro- 
cesses. It differs from the ordinary 
arc-welding process in that the are 
is maintained between two tungsten 
electrodes rather than between one 
electrode and the work. Because the 
location of the are can be con- 
trolled and because the are has no 
tendency to blow the molten metal 


out of the joint, extremely precise 


control of metal fusion is afforded. 





adjusting are gap in 


This is particularly valuable where 


high-strength joints must be pro- 


duced. 


SHows OPERATION OF PROCESS 

The process employs a stream of 
hydrogen gas in which a change of 
molecular state enables the are to 
heat the work at a high rate of speed. 
This breaking 


hydrogen into the atomic state gives 


down of ordinary 


the process its name. Hydrogen ex- 
cludes oxygen and other gases which 
would combine with molten metal to 
form oxides and other impurities. 
The deposit is uniform, dense, and 
free from pinholes, providing. a 
clean weld surface which is smooth 
and easy to finish. 

Part one. of the new film des- 


cribes and illustrates the funda- 
mentals of atomic-hydrogen welding. 
It shows how to regulate the weld- 
ing current and the hydrogen sup- 
ply; how to adjust the electrode 
holder and the tungsten electrodes: 
and how to recognize and correct 


improper adjustment. 


Part Two SHows TECHNIQUE 

Part two shows proper technique 
for principal types of joints; how 
to control the molten pool; and how 
to recognize and correct improper 
Particular em- 
phasis is given these four factors 


welding conditions. 


current setting, speed of travel, size 
of arc, and the contact of the arc 
with the work. 

The obtained for 
single showings, or bought at print 
cost, by writing General Electric’s 
Visual Instruction Section, Schenec- 
tady, N. Y., or the nearest G-E office 
or welding distributor. 


film may be 


* Other films on Are Welding are 
available from G.E. distributors for 
loan or 


purchase. Inquire about 


the Inside of Arc Welding series. 


The size and shape of the molten pool are 
the operator’s guides to good welding. A 
corner joint is shown above. 
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Boeing Talks It Over 


by Russell Mosser, Supervisor of Education, Boeing Airplane Co., 
and Larry Sherwood, Executive Director, The Calvin Company 


HE BOEING AIRPLANE COMPANY 
To Wichita, Kansas, early in 1941 
was confronted with the Herculean 
task of inducting thousands of peo- 
ple from the great midwestern agri- 
cultural into a 
strange environment. 


regions new and 
A great many 
of these people had never seen the 
inside of a large industrial plant. 
The problem was tremendous. 
These new employees were con- 
fronted with such things as estab- 
lishing citizenship, filling out ap- 
plication forms, being interviewed, 
photographed, finger-printed, under- 
going physical examination, finally 
to be called into a lecture room to 
be acquainted with a myriad of 
rules, and 


regulations procedures 


concerning their new jobs. 


ORIENTATION IS REAL PRroBLeEM 


The initial steps of employment 
were largely routine, but perhaps 
the most important induction step 
of this 
vast number of new employees into 
their This orientation 
was conducted for a time by a lec- 
turer who presented them with the 
many factors involved in their work 


was the actual orientation 


jobs. 


new 


and also attempted to impress them 
with the importance of their jobs. 
It was soon recognized that the lec- 
ture method was not satisfactory be- 
cause of the many misunderstand- 
ings that arose, due largely to the 
lack of standardization of lecture 
material. The lecturer had a tenden- 
cy to alter his presentation from day 
to day, injecting new ideas or for- 
getting others, depending upon his 
daily attitude. The matter of verbal- 
isms and continued 
to arise, with the result that foremen 
and supervisors throughout the plant 
began to request an improvement in 
the induction technique. Finally, it 
arose to a “demand” for a clearer 


misstatements 


CLOCK 
LOCATION 


Checking them in at the Boeing Wich- 
new 
Boeing film ‘‘Battles for Victory.” 


ita, Kansas, plant. From the 
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understanding on the part of new 


employees regarding procedures, 
It was im- 
perative, therefore, that the induc- 
tion lecture material be analyzed and 


standardized in 


rules and regulations. 


order to eliminate 
the factors of misunderstanding, in- 
correct interpretations, and verbal- 
isms. 
DeciwweE ON Sound PicTuRE 

After the various departments of 
the Boeing Personnel Division had 
submitted recommendations for cor- 
recting the problem it was decided 
that a visual aid in the form of a 
sound motion picture in full color 
should be developed. 
was assigned to the Education De- 
partment and a detailed plan for 


The project 


submission to top management was 
prepared. The general 
were included 


problems 
in an outline, sub- 
mitted and approved by 
ment. 


manage- 


The Education Department first 
surveyed the facilities available in 
the plant for production of such a 
picture. Immediately a number of 
problems presented themselves: the 
organization of the material for 
motion picture technique; the lack 
of sufficient motion picture equip- 
ment; the problem of how to handle 
photographically various aspects to 
be presented; and the matter of time 
involved for 
already busily engaged in regular 
duties. The 
made that a professional organiza- 
tion engaged in production of indus- 
trial motion pictures be called in 
as consultant. 


company personnel 


recommendation was 


SeLect A PROFESSIONAL PRODUCER 


The Calvin Company of Kansas 
City, Missouri, was engaged to work 
with the Education Department of 
Boeing for the development of the 
project. It became the responsibil- 


Portable cafeterias and their attend- 
ants line up for last minute inspec- 
tion before feeding hungry workers. 


CASE HISTORIES 


OF THE LATEST 





ity of the authors to determine the 
content of the film. 
complished by a series of meetings 


This was ac- 


with representatives of the various 
departments of the Boeing Company. 
An analysis was made of their re- 
spective problems, following which 
the sequences and time allotments 
were made. 


CONTENTS OF THE Boeinc FILM 


The theme and title of the picture, 
Battles for Victory, was chosen. The 
picture opens with the inspiring 
thought, “Some of the greatest bat- 
tles for victory must be fought on 
American soil within the confines of 
. . That thousands 
and thousands of employees at Boe- 


her boundaries . 


ing must fight each hour, each day, 


their own Battles for Victory 
fighting individually, fighting to- 


gether, for that victory which must 
be ours.” 


The next sequence presents a re- 
view of the steps of employment 
which the new employee has just 
completed. The of this 
sequence was to inject a personal 
element into the film, something 
with which they already 


pu rpc se 


were 


Medical and 


HLMs AT WUKK 


AND BRIEF 
INDUSTRIAL FILMS 
Featured in This Issue: 

* New Kit-Sets for Vocational Training 

* The Latest All-Color Are Welding Film 

* Boeing's Program for Employee Induction 
* 
* 


An Outstanding New Picture for Foremen 
The OPA’s Sound Slidefilm Productions 


dental facilities of the 
most modern type are among the es- 
sentials of a modern war plant setup. 


REVIEWS 





familiar. The film presents the rules 
and regulations concerning badges 
and identification cards for plant 
the plant areas 


including 


security, g 


designated by the badges. 
PicTURE SHows Typicat Day 


Next the picture takes the em- 
ployees on a typical day, teaching 
them how to punch the time clock, 
acquainting them with interior plant 
traffic safety 
tions, and how to secure first aid, 


regulations, precau- 
types of clothing to be worn, when 
and lunch 
periods, and what to do at shift 


and how to use rest 
change. Following the typical day’s 
activities they are shown the im- 
portance of plant protection and im- 
pressed with the many details of the 
traffic problem involved around a 


great plant. 


The picture continues on the in- 
teresting theme that pay day finally 
arrives and there is an explanation 
of how to receive their pay checks. 
Then the pay check is analyzed as 
to deductions, portraying the many 
advantages provided the employee 
at Boeing, such as hospitalization, 


insurance, employees association, 





Rolling stock at the 
plant speeds up 
the production line. 


deliveries 





Films Serve War Industry ) Th 





and importance of investing ten pet 
bonds. 


The job rating system at Boeing is 


cent of their income in wat 
then analyzed through the medium 


of animation, showine them how 
they their 


through merit demonstrated on the 


may raise own pay 


job and various types of training 


available through the many educa- 


4 » 
training classes at Boeing. 


Then they 


tional 
are given an opportunity 
to meet their new boss, Mr. J. E. 
Schaefer, Vice President and Gen- 
Manager of the Wichita Di 
vision, who presents a short and in 
talk telling them of the 
importance of their jobs at Boeing. 
Following Mr. Schaefer's talk in 


rapid sequence they are told of vari- 


eral 


teresting 


ous items such as methods of making 
suggestions, publications, and the 
many recreational activities provided 
for their enjoyment. 

The picture contains synchronous 
shots of the Boeing chorus and band 
which provide the background 
music for the entire production. It 
concludes with a montage of plant 
scenes and planes with the stirring 
theme, “And so within the walls of 
the great Boeing Plant you will find 
your 


chance to fight BATTLE 


FoR Victory, to do 


your 
your part in 
the preservation of the peace and 
tranquility that was America. Amer- 
ica needs you, ability, 


your your 


training, and your devotion.” 


How THE Fito ts Usep 
The complete utilization of the 
film is one of development. Soon 
after the picture was produced it was 
presented to the new employee im- 
mediately upon completion of his 
This was fol- 


lowed by a general discussion con- 


induction routine. 


cerning questions and_ problems 
which arose as a result of viewing 
the picture. 


It was soon evident that the maxi- 


mum benefit from the picture was 
not being received due to fatigue 
caused by the hiring procedure. The 
picture, therefore, was present -d the 
next day, prior to the plant tour. 
This was a decided improvement 
since the employee was not tired 
and was in a more receptive mood. 
It also conditioned him for his first 


tour of the plant. 


Resutts Are Most GRATIFYING 


The results of the program, which 
has become a standard procedure, 
have been most gratifying to the 
management. Employee reaction has 
been most favorable. 

Battles for 


plished more than its intended pur- 


Victory has accom- 
pose. There have been many requests 


satisfied for showings to outside 
groups such as service clubs, cham- 
bers of commerce, schools, women’s 


The 


Employment Department discovered 


clubs, and community groups. 


the film to be helpful in securing 
new personnel. Management has 
also used the film for showing to 
high officials plant. 


Other companies have used the film 


visiting the 


as a guide for their own productions. 
New Industrial Films 


* The Crane Company, Chicago. 


is the sponsor of a recently an- 


nounced 30-minute sound motion 


picture for maintenance workers 
titled Piping Pointers. The picture 
provides inexperienced maintenance 
workers with a clearer understand- 
ing of how to handle valves, fittings 
and piping accessories. 

* Bethlehem Steel Company is the 
sponsor of a new picture dealing 
with a vital problem of war produc- 
tion, that of plant protection. The 
new Bethlehem picture /f /t Hap- 
pened Here was produced by Cara- 
vel Films, Inc. 











Boeing punch presses ar 


protection and of 








equipped 
guards like the one 
Safety is a problem 
production 


barrier 
above 


26 


ments 


Recreation for women workers is as 
important a 
ployee 


part of Boeing's em- 
program as the other ele- 
They all go hand in hand. 


is Film Helped Foremen 


et Better Cooperation 


by W. C. O'Sullivan 


Director of Training, United Aircraft Corporation 


T'S NO NEWs to anyone today that 
| poor supervision has become a 
major bottleneck in war production. 
Nowhere is this more acute than in 
the aircraft industry where all com- 
panies now employ more supervisors 
than they had 1939. 
Bringing them up from the ranks in 
the shop at such a rate and under 


workers in 


the pressure of stepping up produc- 
tion did not provide the normal sea- 
soning which new 
foremen could readjust their think- 
ing from a machine to an executive 
point of view. 

Pratt & Whitney Aircraft is no ex- 
ception and early in 1940 the need 
for supervisory training became ap- 
parent with the result that we 
launched our first Foreman’s Train- 
ing Course in the Fall of that year. 
best were 
trained in this first program which 


period during 


Some of our foremen 
consisted of a series of classes over 
These men 
were given a complete picture of our 
organization and the functions of 
each of the staff service departments 
were thoroughly explained. They 
also were given an indoctrination 
course designed to give them a work- 
ing knowledge of the 


a six months period. 


reasoning 
which underlies company policy. 


PropLeM oF HuMAN RELATIONS 


This gave our foremen a good 
background and a sound foundation 
which has been paying dividends 
but it still was not all that many 
foremen There still re- 
mained the problem of driving home 
graphically those all-important but 
intangible principles of Human Re- 
lations. In spite of their knowledge 
of the organization, too many fore- 
men were still thinking too much in 
terms of machines and materials and 
not enough in terms of handling 
men. 


needed. 


Early this year we came to the 
that a motion picture 
was needed to handle this important 
Only 
through this medium we felt could 


conclusion 


phase of foremen training. 


we fully dramatize the foreman’s job 
in relation to his men and to the or- 
ganization. 

In developing the script, we de- 
termined to focus the picture on the 
following basic objectives which we 
hoped to get across to the foremen: 

l. The importance and responsi- 

bility of the foreman’s job 

2. The vital importance of good 
Human Relations 
That foremen are an integral 
part of Management 
That the foremen can get the 
out of the staff service 
departments (and thus make 
his own job easier) by realiz- 
ing that they are there to help 
him and by making it his 
policy to cooperate with them 
at all times. 


most 


INFORMALITY IS THE CUE 


The picture consists of an in- 
formal chat with a typical Pratt & 
Whitney Aircraft foreman named 
“Joe” who stops to chat with the 
audience as though they were an- 
We catch him at 
the end of his shift and as he leans 
against his car and puffs on his pipe. 
he talks about his job which serves 
to narrate a series of about fifteen 
sequences. These episodes run 
through the subject of foremanship 
—from properly introducing the 
new worker to his job to coopera- 
tion with foremen on other shifts. 
The stories that he tells are all based 


other foreman. 


on actual shop experience which 
have been edited and adapted for 
brief, clear illustration of the points 
at issue, showing in most cases the 
wrong as well as the right way. 
The result is a three and one-half 
reel picture called /t’s Our Job which 
started out determined to be free. 
honest and down to earth and which 
has wound up by not only proving 
its worth to Pratt & Whitney Air- 
craft supervision but is being widely 
sought after by other industrials 
who find it a basic presentation of 
the fundamentals of supervision. 





Editor's Note: 


To the sound motion picture production /t’s 


Our Job, produced by Wilding Picture Productions for Pratt 
& Whitney Aircraft goes an editorial “orchid” for meritorious 


service. 


\ pictorial review appears on the opposite page. 
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“I've heard it said that the men put foremen in The foreman makes the mistake of writing out “Tl guess you know what happened. Job Evalua 
the middle but... maybe it’s the foreman who the request right in front of him without first tion checked up and found on my own rating of 
puts himself in the middle.’’ Joe tells how he checking up the matter of rating and produc the man he was not entitled to a raise I 
got involved by poor handling of a raise. tion records didn’t have a leg to stand on,” says Joe. 


Next pay day the worker comes back and says ‘“‘Who is Management? Why, out in the plant The outcome of proper handling is that Joe asks 
Joe promised he'd get his increase. Joe tries to it’s me, dammit. Right that minute I saw what the group leader to help Charlie raise his ‘‘pro 
explain, ‘“‘I only put through a request—-Manage- I should have done when he first came to me.”’ duction lag’’ to earn a raise. Charlie goes away 
ment turned you down.”’ .. . determined to work out his own salvation 


Importance of carefully passing on information From the Time Study sequence where Joe ‘When you come through the gate,’ says Joe, 
from one shift to the next is shown in a sequence realizes that everyone watching the job sees it “let the guard see your badge. Let the men see 
where Joe Foreman leaves an ambiguous note’ through different eyes. Left to right: Operator, how you feel about it and they'll follow your 
which results in shutting down an important job. Group Leader, Joe Foreman, Time Study Man. example.’’ 


Here Joe introduces the new worker (right) to Everyone can help make the foreman’s job When one of Joe’s grinders says she’s sick Joe 

his group leader. Points out the importance of easier. For instance the stock chaser. If you gives her an extra day off. ‘I knew I'd get the 

getting new man started off right. don’t check with him on shortage items, you time back and I did,’ says Joe. ‘For one day 
can sure find yourself paddling the wrong way later she admitted she'd have gone AWOL.’ 
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ONE MILLION FARMERS 


by Jack Wade 


Tractor Division, 


es IN 1935, the Tractor Divi- 
sion of the Allis-Chalmers 
Manufacturing Company announced 
a new and revolutionary machine, the 
All-Crop Harvester. 
was destined to change 
habits of the nation in a few short 
Where the 
bines available at that time harvested 
wheat, 


This machine 
the harvest 
heavy com- 


. ve 
years. huge, 


oats, barley, rye, and some- 


times flax—and these only in the 
semi-arid territories—this new ma- 
chine harvested 100 different crops. 
and harvested them from California 
To tell 


in a convincing way, the 


to Maine with no exceptions, 
this story 
Sales Promotion department decided 
to try talking motion pictures show- 
ing not only all of these crops but 
all of the territories and conditions. 
The pictures were highly successful, 
and have continued to be a large 
factor in All-Crop Harvest 
date. 


sales to 


Use ExTenpep To SALEs FIELD 


The success of motion pictures in 
this field led to their use in promot- 
ing sales of tractors and implements. 
Soon a complete motion picture pro- 
Tractor Division 
products was worked out, and with 
it a complete method of distribution 
100 16 mm. 20 
watt projector and amplifier systems. 


gram featuring 


and coverage using 
This plan provided coverage for 
about one million farm families a 
year, and paid dividends from the 
start. 

straight advertising 


films to introduce some new product 


The use of 


has been—and is still—a very fine 
method putting across the sales 
It soon became evident 


, that farm 


in a hurry. 


to the producer, however 


{llis-Chalmers Manufacturing Company 


audiences, while receptive, were just 

keen if not more so than city 
moviegoers. It became more 
and more evident that a complete 
show of advertising films became 
regardless of how well 
they were made. 


also 


monotonous, 


HuMAN INTEREST THEME STRONG 
To keep up the interest, films of 
an educational made 


which followed as closely as possible 


nature were 
the actual working conditions on a 
wide variety of farms. These were 
enthusiastically received, and _ the 
comment, “I got something out of 
that show” This 
led to an intensive study of the farm- 
ers’ problems, 


became common. 


his successes in one 
territory and his failure in another. 
Soil conservation was a headline sub- 
ject at this time, and a series of films 
was produced showing soil conser- 
vation results on 
farms from coast to coast and from 
Canada to the Gulf. These films 
were continued overa period of four 


practices and 


years and were and are still popular. 
The utilization of farm products 


in industry made a very fine subject 
for another two-reel film which has 
been in general circulation for three 


years, with no falling off in interest 


up to the present time. 
ADVERTISING Out For DuRATION 


With the advent of war, advertis- 
ing films of all kinds were out, as 
ve had nothing to sell that required 
advertising. Here was the real spot 
for educational films. 

\ two-reel film entitled The Farm 
Front told a comprehensive story of 
the farmers’ part in the war effort, 
the story of increased production on 
(PLEASE TURN TO PAGE 39) 





USOE in Full Production 


FIRST 


anaes of the one hundred 


forty visual aids units for the 


vocational instruction of war work- 
ers is now in full-scale operation at 
studios and war plant facilities and 
ship yards throughout the U. 5. 
While details regarding allotment of 
contracts for an additional two hun- 
dred units were lacking, it was un- 
that the 
consideration of subject matter and 
facilities is now being given by. Of- 
fice of Education authorities. Each 
visual aids unit consists of a sound 
motion picture, a film strip and an 
accompanying instructor’s manual. 

A sizeable number of the current 
war training subjects are nearing 
completion and many will be ready 
for distribution within the next 
thirty days, particularly in the field 
of Aircraft Work, Marine Machin- 
ery Installation and in the field of 
Machine Shop Work. 

National distributor of these sub- 
jects under government contract is 
Castle Films, Inc. Among the highly 
useful subjects now nearing com- 
pletion are the units in the Farm 
Work series. These include a film 
on food preservation 
canning) and 


derstood most thorough 


(community 
four subjects on 
While 
many actual titles must remain ten- 
tative until completion of actual 
production, Business ScREEN is 
privileged to present the list of sub- 
jects covered in the current produc- 
tion schedule. Further correction and 
additions to these 


equipment ma i ntenance. 


WAR TRAINING FILM UNITS NEARING COMPLETION 


% A series of visual education 
units, on “Optical Craftsmanship,” 
each consisting of a ten to fifteen- 
minute 16mm. sound motion picture, 
1 35mm. film strip and a sixteen- 
page manual, is now in actual pro- 
duction, under the joint auspices of 
the Navy and of the United States 
Office of Education. 

B. Oliver, of the 
Bureau of Ships, Navy Department, 
with several other officers, visited the 
new Bell & Howell optical plant in 
Chicago, to consult on the progress 
of the films being produced by the 
company, as part of this project. He 
saw the third of the series, Fine 
Grinding, under the cameras. Gen- 
eral photography on two, Finger 
Grinding and Pin-Bar Grinding, has 
already been completed. Other units 
being made at the Bell & Howell 
plant include Pitch Buttoning and 
Blocking, Polishing and Centering 
and Cementing. 

Navy and Office of Education person- 
nel supervise optical training film pro- 
duction L. to R Lyle F. Stewart 
(USOE), Lt. Comdr. W. W. Williams, 
Prof ". Beardsley, Comdr. E. B. 
E. Carr, Lt. C. C. Pierce, 


Lt. J Cassidy and Wm. F. Kruse, 
writer and director of the series 


Commander E. 





titles will be pre- 

sented in these col- 
4 series of 

month 

with a 

resume of 


next 
together 


umns 


com- 
pleted productions 
ready for distribu- 
tion and other in- 
teresting data on a 
program that is 
one of the out- 
standing events in 
this modern era of 
visual education. 


NEXT MONTH 


A pictorial review 
of production of 
Marine Machinery 
films by RCM Pro- 
ductions, Inc. for 
the U. S. Office of 
Education series. 





FOREMANSHIP TRAINING 


20 visual aids units is being 

this important 
Tentative Titles No. 

The supervisor's responsibility 

Introducing the new worker to his job. 

Instructing the new worker 

Placing the right man on the job 

Supervising workers on the job 

Maintaining worker's interest 

Giving directions 

Maintaining a safe shop 

The supervisor as a leader, I 

The supervisor as a leader, II 

Supervising women workers 

Maintaining discipline 

Lateness, loafing and absenteeism 

Handling grievances 

Using training films. 

Planning and laying out work 

Maintaining good working conditions 

Working with other supervisors 

Keeping down waste. 

Maintaining quality standards 


produced in 
area of war production supervision. 


Series 





























WAR TRAINING SUBJECTS 


AIRCRAFT WORK SERIES 
TEMPLATES sy 
Making a master contour template...... 1 
Making a master developed layout— 
marking template* 
Making a master developed layout— 
form block template* 
Sawing template metal 
Filing template metal 


BLANKING 


Blanking sheet metal on the ‘pattie 
sheer 

Blanking sheet metal with hand snips. 

Blanking and drilling on the swing arm 
router 


wl & o i) 


Do — 


FORMING 
Forming with rubber on the eecrecee 
press 
Forming on the leaf brake 
Finish forming by hand. 

ASSEMBLING AND RIVETING 
Assembling in a jig—fitting and lining up 
Assembling in a jig—drilling and riveting 
Drilling with portable drill motors 
Dimpling and countersinking 
Driving and bucking rivets 
Removing defective rivets 

TUBE BENDING 
Tube bending by hand 1 
CONTROL CABLES 
Five tuck Navy splice 1 


Swedging, soldering and stretching con- 
trol cable 


or 


ouraonr- 


INSPECTION 
Inspection of sheet metal parts. 
Inspection of minor assemblies 
Aircraft plumbing and piping inspection 
Inspection of threads 
Hardness testing with the Rockwell ma- 
chine 


on mon 


ENGINEERING 
HEAT TREATMENT OF METALS 
Heat treatment of steel; conditioning 
Heat treatment of steel: through hardening 
Heat treatment of steel: case and surface 
hardening 
ADVANCED INSPECTION 
X-Ray inspection methods uy 
Ultra-precision measurement .... — 
ELECTRONICS 
The electron tube: principles... 
The electron tube: ee in com- 
munication . 
The electron tube: application i in industry 
The cathode ray oscilloscope 
THE SLIDE RULE 
How to use the slide rule ater Aa 


nN = 


— 


m& Cod 


FARM WORK 
FOOD PRESERVATION 
Community canning . seh ae 


EQUIPMENT MAINTENANCE. 
Reconditioning a mower, Part I. . 
Reconditioning a mower, Part II. ; 
Reconditioning a two-bottom tractor plow 
Reconditioning a grain drill. ' 


one 





IN PRODUCTION FOR THE U. S. OFFICE OF EDUCATION 


MACHINE SHOP WORK SERIES 
PRECISION MEASUREMENT ‘“%i** 


Precision gage blocks 6 
The bevel protractor 7 


FUNDAMENTALS OF BLUEPRINT READING 


Reference points and reference lines” . ] 
Dotted lines, dimension lines, and views* 2 
Principal dimensions, reference surfaces 

and tolerances* 3 
Sectional views and projections, finish 

marks* 4 
Reading a drawing of a valve bonnet’. 5 
*Titles not set. 


OPERATIONS ON THE ENGINE LATHE 


Cutting an internal acme thread 8 
Cutting an internal taper pipe thread 9 
Boring to close tolerances 10 
Turning work held on a fixture ll 
Machining work requiring use of refer- 
ence surfaces for accurate chucking 12 
Turning work held on mandrel 13 
Using a steady rest 14 
Using a steady rest when boring 15 
Using a follower rest 16 
Using a boring bar between centers; work 
held on carriage 17 


OPERATIONS ON THE PLANER 


Planing a flat surface. 

Planing work mounted on the table 
Machining a cast iron pedestal 
Machining a taper gib 

Cutting a bevel edge 


OPERATIONS ON THE TURRET LATHE 
Setting up a turret lathe for machining 
bar stock 
Machining bar stock. 
Machining a cast iron casting 
Machining a bronze casting 


OPERATIONS ON THE VERTICAL MILLING 
MACHINE 

Using a shell end mill ] 

Cutting a dovetail taper slide 2 

Cutting a round end keyway 3 

4 

5 


oraonr 


&— COnr- 


Milling a helical groove 
Milling a circular T slot 


OPERATIONS ON THE CYLINDRICAL 
GRINDER 
(Center-Type Grinder) 
The grinding wheel* 
Rough grinding a plain pin* 
Grinding a long slender shatt 
Plunge cutting on a plain grinder 
Grinding a taper 


*Titles tentative. 


OPERATIONS ON THE INTERNAL GRINDER 


Grinding a straight hole 
Grinding a deep hole 
Grinding and facing a blind hole 


CUTTER SHARPENING 
Sharpening side milling cutters 
Sharpening plain helical cutter 
Sharpening a shell end mill 
Sharpening form relieved cutters 
Sharpening angular cutters 


CYLINDRICAL GRINDING (CENTERLESS 
TYPE) 
Thrufeed grinding a straight pin PartI... 
Thrufeed grinding a straight pin Part II 
Infeed grinding shouldered work ; 
Infeed grinding a shaft of two diameters 
Endfeed grinding a tapered pin ; 


one Oo & ON 


ur ON 


Oran 


OPTICAL GLASS 


Series 
No. 


Rough grinding—finger method 

Rough grinding—pin bar method 

Pitch buttoning and blocking* 

Medium and fine grinding* 

Polishing optical glass shapes* 

Centering, mounting. and final inspec- 
tion* 


o> Or On 


SHIPBUILDING SKILLS 
MARINE MACHINERY INSTALLATION 


How to check and surface foundations l 

Aligning and installing auxiliary ma- 
chinery 

Filing and installing chocks 

Laying out, drilling and tapping flanges 
on sea chest. 

Installing valves and sea strainer on sea 
chest 

Installing stern tube, tail shaft and pro- 
peller, Part I (running preliminary line) 

Installing stern tube, tail shaft and pro- 
peller, Part II (laying off bulkheads and 
setting rings)* 7 


COPPERSMITHING 


Bending copper pipe to wire template” 
Brazing flanges using spelter* 
Brazing flanges using silver solder* 


PIPEFITTING 


Measuring pipe, fittings, and tubing 

Cutting and threading pipe by hand 

Cutting and threading pipe on a power 
machine 

How to make a cold bend on a hand- 
powered machine 

Pipe insulation 

Installation of vitreous fixtures 

Installation of hangers 

Installation of valves in engine room sys- 
tems 


ns nd 


wo noe onre 


w Noe oS 


MARINE ELECTRICITY 


Laying out and installing kickpipes and 
stuffing tubes . 

Laying out and installing main wirewoy | 

Identifying and precutting cable 

Pulling and installing cable and packing 
terminal tubes 

Laying out telltale panel and fixtures 

Wiring telltale panel 

Installing and connecting telltale panel 
and range light 

Welding standards* 

Welding sequence* 


Metallurgical welding standards* 
*Tentative titles. 


owo~ own > onr- 


— 


WELDING 


Oxy-acetylene cutting to line—freehand 

Oxy-acetylene cutting a bevel—freehand 

Oxy-acetylene cutting shapes—treehand 
guided 

Testing welds with the guided bend 

Oxy-acetylene welding of light metal 


*Titles tentative. 


wo — 


on & © 


* *& * 
Editor’s Note: The subjects listed are “in 
production”. Many of the titles contained 
are tentative. First films in this list will prob- 
ably be ready for distribution and sale on 
or about December first with additional titles 
becoming available from that date on. 
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Slidefilms for the Home Front Campaign were produced by the Office of 


Price Administration. Above 


a scene in ‘“‘Holding the Home Front Line.” 


OPA Uses Slidefilms 


By William Wells 


EGULATIONS by the ream. Ration 
books by the hundred million. 
Supplies and tempers both growing 
shorter. “Blame OPA” becoming 
the national sport. Meanwhile OPA 
keeps plugging along at its big job 
of keeping the American economy 
on a more or less even keel till the 
story of war subsides. 
The wartime programs of the Of- 
fice of Price 


every 


Administration affect 
child in 


America. People have had to learn 


man, woman and 
new ways to shop, and merchants 
have had to learn new ways to buy 
and sell under the controls the Gov- 
ernment has set up to prevent infla- 
tion and secure a fair distribution 
of goods and foods made scarce by 


the war. 


SLIDEFILMS ARE ESSENTIAI 


Because of the pressure of war 


emergencies many of these pro- 
grams have burst on the public and 
the trade almost overnight with very 
little time to learn the new proce- 
dures necessary to make the pro- 


OPA has 


used every means at its command to 


grams work effectively. 


spread information and get proper 
instructions into people's hands on 
task, it has 
found sound slidefilms such an im- 


time. In this gigantic 
portant tool that their use has now 
become an integral part of the in- 
formation technique for nearly all 
new programs. 

At first, OPA slidefilms were made 
only for the instruction of the trade, 


covering such subjects as ceiling 


prices, ration banking, processed 
foods rationing, meat and fats ra- 
tioning, and tire inspection. The 
success of these films has been such 
that the program has now expanded 
to cover subjects for the instruction 
of War Price and Rationing Boards 
and for the general public. 


Have MANy ADVANTAGES 


From a practical point of view, 
the use of slidefilms has proved to 
have many important advantages. 
One of the greatest of these has 
been the speed with which it was 
possible to produce and to distribute 
the finished films. Since in almost 
every case these films are tied di- 
rectly to OPA regulations, they can- 
not be completed until the regula- 
tions are final. Because of the pres- 
sure of events there is very little 
time allowed between the day a reg- 
ulation is completed and the date it 
effective. In this brief 
period the bulk of the educational 
job must be done. The production 
time on usually one 
week—has been one of the big fea- 
tures in making them such an effec- 


bee omes 


these films 


tive means of spreading informa- 
tion. 

With rationed, the 
small amount of film used has also 
been an advantage. The low cost of 
production, prints and records (a 
real saving to the taxpayer) and the 
wide availability of slidefilm projec- 


35mm _ film 


tors have also played a major part 
in making them a part of the OPA 
information program. 

One of the most interesting fea- 


tures in OPA’s use of films has been 
the system set up for borrowing pro- 
jectors all over the United States. 
The OPA itself owns only one pro- 
Exhibition throughout the 
country in every one of the forty- 


jector. 


eight states has been entirely on 
projectors borrowed from offices of 
firms which 
agreed to lend them for this use. 
Credit for setting up this system, 


many national have 


which has made possible the wide 
use of slide-films by OPA, is due to 
William H. Widrig, formerly of the 
National Cash Register Co., now 
head of the food rationing field 
service of OPA. 

ReacH PuBLIC AND ADVERTISERS 

The number of prints and press- 
ings of a single slidefilm has varied 
from 150 to 300 depending on the 
size of the particular field staff 
which was to use it. In the case of 
the slidefilm, Counter Attack, which 
explained point rationing to retail 
grocers, 300 prints were used. They 
were shown at more than 3000 meet- 
ings in three weeks and the audi- 
ences totalled more than five hun- 
dred thousand people. 

An effective use for slidefilms has 
also been worked out by the Cam- 
paigns Division of OPA which is 
responsible for keeping national ad- 
vertisers informed about OPA pro- 
grams and what they can do to help. 
Formerly this information was given 
to meetings of advertisers verbally. 
Now the same information is han- 
dled on slidefilms made especially 
to tell the story to advertisers. The 
films contain, in addition to back- 
ground material, many sample ad- 
vertisements and examples of what 
advertisers are already 


help. 


doing to 
After the films are shown, 
advertiser's handbooks are distrib- 
uted. This method has been very 
effective in gaining the understand- 
ing and cooperation of national ad- 
vertisers. 
ASSISTANCE TO FIELD STAFF 


Perhaps the most interesting side- 
light on the use of slidefilms comes 
from the OPA field men who use 
them. Many of these men had never 
seen them before. Very few of them 
had ever had occasion to use them. 
They soon mastered the technique 
of showing them, however, and their 
reaction to slidefilms has been dem- 
onstrated in their enthusiastic re- 
quests for more. 

Before OPA made slidefilms, and 
for some time after the first films 
had been produced, large printed, 
illustrated, easel presentations were 
made for the use of the field repre- 
sentatives. It is interesting to note 


that on a questionnaire answered by 


13 of these men, 42 expressed a 


strong preference for the sound 
slidefilms as against the easel visual 
presentations. Their reasons for this 
are interesting. Some of them are: 
“Gets story across without inter- 
ruptions” 
“Eliminates 
tions” 


non-essential ques- 
“Audience grasps more easily” 
“Audience gets information direct 

from responsible men in Wash- 

ington” 
“Faster moving program” 

“Less opportunity to make mis- 

takes” 

“Holds attention of audience” 

This last point was stressed again 
and again and from the point of 
view of the field staff is one of the 
most important advantages slide- 
films has given them. It is also in- 
teresting to note that when asked 
for suggestions concerning improve- 
ments or changes only two out of 
the forty-three stated that they 
would have l6mm sound 
moving pictures than slidefilms. 
EXPLAIN THE “Wuy” anp “How” 

In making the slidefilms, great 
care has been taken to make them 
interesting as well as instructional. 
Because people are more willing to 
learn how to do something after 
they understand why it is necessary 


rather 


to do it, the films have always begun 
with the “why” of the program in 
terms of the war and ended with its 
advantages to the war effort. This 
adds a dramatic and 
value to the 


emotional 
instructions and in 
many cases has won resounding ap- 
plause from the audiences for whom 
the OPA rules were bound to be 
something of a headache. 

Another interesting feature of the 
films which were made for the in- 
struction of merchants was the fact 
that store scenes were not studio 
set-ups. They were shot in actual 
stores with merchants and their cus- 
tomers. Since this showed the OPA 
procedures being carried out under 
actual conditions, it enabled every 
member of the audience to visualize 
himself carrying out the same job 
in his own store. No attempt was 
made to obscure brand names of 
merchandise on sale. The stores 
were shot just the way the camera 
found them. 

This location shooting had an- 
other unexpected advantage. Mer- 
chants confronted with the problem 
of carrying out the necessary pro- 
cedures for the film, worked out the 
way they would do them in practice. 
This helped to remove any theo- 
retical air from the instructions and 
presented them in a down-to-earth, 
workable way. 

Each slidefilm has been planned 
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— in the art of realistic 
film production, Britain’s able 
documentarians have done a superb 
job of telling the human side of the 
war these past three years. Such 
superlative pictures as Target for 
Tonight and Desert Victory have 
told the thrilling story of battle 
action but it is in straightforward 
“home front” narratives such as 
World of Plenty, Silent Village and 
Lift Your Head that the people’s 
side of war is brought most poign- 
antly home. 

Britain’s films do not feature 
stellar casts of well-known screen 
names, they rely on men and women 
from real life who give these war 
subjects a quality of sincerity and 
realism which makes them most 
effective in cementing the under- 
standing and goodwill of these 
United Nations. 


AVAILABLE THROUGH MANY 
SOURCES 

All kinds of adult audiences will 
find excellent program fare in the 
well-sectioned lists now available 
through convenient film depositories 
in many U. S. cities, through re- 
gional offices of the British Infor- 
mation Services in New York, Wash- 
ington, Chicago, Los Angeles, and 
San Francisco as well as British 
Consulates in many other centers. 

Programs on Home Front prob- 
lems, Civilian Defense, War Plant 
Morale and War Information, the 


“The film knows no barrier of oceans or tongues 


THE WORLD 


4 BUSINESS SCREEN NEWS-LETTER ON THE LATEST UNITED NATIONS WAR FILMS 





Farm Front as well as the latest 


action films from the war fronts are 
included in these extensive libraries. 


“WorRLD OF PLENTY” OUTSTANDING 

The late Eric Knight (author of 
“This Above All”) was the writer 
of World of Plenty. Called an im- 
portant war film, it will be more 
important as a peace film. The in- 
ternationalism of food is a critical 
problem- -keeping surpluses of food 
from rotting in one section of the 
world—while people starve in an- 
other. 

The Silent Village is another kind 
of picture. A memorial to the heroic 
people of Lidice, the Czech village 
which was razed to the ground by 
the Nazis, this film is a dramatiza- 
tion by the people of a mining vil- 
n South Wales. These Welsh 
miners, whose peacetime life was 
similar to that of the people of 
Lidice, resolved to celebrate the 


lage 


heroism of these Czechs by acting 
out in their own village the story 
of the destruction of Lidice. So this 
film was made. It is a powerful 
tribute of the free people of one 
land to the heroic dead of another. 
War Action a GENERAL THEME 
The action of war is brought to 
the screen in vivid realistic films 
such as Before the Raid, The Pilot 
Is Safe and Sky Giant. In the first- 
named, a rebellion of Norwegian 
fishermen against their Nazi guar- 
dians is the theme. The film was 


The typical English housewife explains how rationing works in England 
reviewed above. 


in this scene from “World of Plenty” 
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made with the co-operation of the 
Norwegian government-in-exile and 
gives a vividly realistic impression 
of courageous resistance to Nazi 
intimidation. 

The rescue of a fighter pilot from 
the chill waters of the North Sea 
is the background theme for The 
Pilot Is Safe. Swift rescue boats 
save most of the pilots and crews 
downed in actions over the coastal 
waters thus protecting the priceless 
reservoir of trained manpower that 
guards the English skies and attacks 
the enemy all along the Western 
aerial front. 


For Procrams oF ALL KINDS 


British war films are listed for 
program possibilities: there are 
eleven United Nations films, rang- 
ing from Diary of a Polish Airman 
to Tale of Two Cities (London and 
Moscow); seven films on youth in 
the war; twenty films on farming 
and gardening; ten films on air 
raid protection; twelve films on 
health and medicine; six films on 
nutrition and rationing; and _ ten 
films on women in war work. These 
are typical listings from which pic- 
tures may be drawn for discussion 
groups, club meetings, mid-shift and 
lunch-hour showings in war plants 
and many other purposes. 

All films are loaned on a service 
charge basis from the British de- 
positories previously noted. The 
standard service charge on all 16mm 
prints is fifty cents for the first 
reel plus twenty-five cents for each 
additional reel in the same ship- 
ment for one day’s use. 


For HoME AND FARM FRONTs 

Two general themes illustrate the 
human interest qualities of these 
subjects. For Home Front pro- 
grams there are films like Dover, 
showing the change in the people 
of that town from the days of pa- 
tient tenacity and courage in the 
early years of the war to present 
mood of a people on the offensive, 
and Ordinary People, a three-reel 
subject which reports the ways in 
which the ordinary people of Eng- 
land adjusted to the disruptions and 
dangers and tragedies of the blitz. 
Four films, comprising The Farm- 
ers Year include Winter on the 
Farm, Spring on the Farm, Summer 
on the Farm and The Crown of the 
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The World Will 
Remember Lidice— 


The scenes above from the 
gripping film story of “The 
Silent Village” will not soon 
be forgotten by audiences 
who see this re-enactment of 
the heroic story of the peo- 
ple of Lidice. A mining vil- 
lage in South Wales portrays 
the story of the Czech town 
like their own. 

Cwmgiedd, the Welsh vil- 
lage is shown above and sub- 
sequent scenes shou the meet- 
ings of miners protesting 
Vazi tyranny, the faces of 
people born to freedom who 
are to die in its defense and, 
finally, the adult males of 
the village facing the firing 
squads which obliterated this 
town for the shooting of 


any / ] >) ftv mauve 








ESTABLISHED LEADERSHIP 


LOUCKS & 
NORLING 


StUC10S--. 
QUALITY 


motion pictures since 1923 


100% 
WAR WORK 


LOUCKS & NORLING STUDIOS 
245 West 55th Street + New York City 





RADIO ON FILM 


% Fitms played a major role in a 
recent radio sales promotion at 
Washington’s Hotel Statler, subse- 
quently due for presentation in New 
York and 114 other cities. Called 
Air Force and the Retailer, and de- 
signed to help sell the retailing busi- 
ness on advertising, the 100-minute 
program required a year’s prepara- 
tion, at a cost of $125,000. 

Divided into five parts, the first 
of a series of films follows a brief 
introduction by a master of cere- 
monies. In this, Sheldon Coons, 
New York agency man who helped 
build the presentation, is featured 
in an outline of retailing’s history 
and development; thesis of the pro- 
duction is that lowering distribution 
cost is the only way to keep raising 
the nation’s standard of living. 

After a discussion of post-war 
distribution—two practical _ safe- 
guards for retailers, cited in this 
part of the program, are cutting 
service costs and building up vol- 
ume—another film, titled America 
Takes to the Air, traces the back- 
ground of radio, tells where it stands 
today, and points out why it has 
had so much acceptance by and im- 
pact on the nation. 

Why Radio Works, another film 


production, follows this. Based 


chiefly on psychological studies 
made by Dr. Paul Lazarsfeld of 
Columbia University’s Office of 
Radio Research, it delineates basic 
human attributes and characteristics. 

Concluding the presentation in 
demonstrating the effectiveness of 
radio for use by retailing, retailers 
receive a specially prepared book, 
“Radio and Retailing —1943,” which 
is complete with studies, charts, 
figures and other reminders of the 
data in the presentation. 

The production was arranged by 
the Jam Handy Organization. 


SVE Pre-Induction List 

* The Pre-Induction Training Sec- 
tion of the War Department and the 
U. S. Office of Education have co- 
operated in reviewing, selecting and 
listing visual training aids for PIT 
courses. The various slidefilm and 
motion-picture producers and dis- 
tributors are assisting in making 
this list available to all schools. In 
the meantime, the Society for Visual 
Education, Inc., has prepared a spe- 
cial list of the S.V.E. slidefilms, se- 
lected for PIT courses. 

Copies of the printed folder, 
“Slidefilms for Pre-Induction Train- 
ing”, may be secured from the So- 
ciety for Visual Education, Inc., 100 
East Ohio Street, Chicago 11, Illi- 


nols. 





LATEST WAR FILMS 


Tell the Story of Battle and Home Fronts 


Tel. COlumbus 5-6974 
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= These latest releases direct from the World Battle 
Fronts bring home the problems facing the peoples 
who live, work and fight amid scenes of action. Ideal 
for showing to war plant workers and other civilian 
audiences. Includes the following features (35-45 min.): 
WORLD OF PLENTY SILENT VILLAGE 
I WAS A FIREMAN BEFORE THE RAID 


SHORTS! 
PILOT IS SAFE SKY GIANT 


MESSAGE FROM MALTA LIFT YOUR HEAD 
SHOCK TROOPS 





AN EDITORIAL ANNOUNCEMENT 

OF FORTHCOMING FEATURES 
% With the official permission of the Navy Department, the 
complete text and illustrations of the Training Aids manual 
issued by the Bureau of Naval Personnel will be published in 
these pages. Watch for More Learning in Less Time! 
% The comprehensive Army Pictorial Service brochure on 
training film distribution and use Get "Em Into Action has also 
been released for re-publication in this publication. 


New Catalog Now Available! 


* * ” 





% Pictorial reviews of the first complete U. S. Office of 
Education training films in the Aircraft Work Series will be 
presented in an early issue. 


ALL FILMS AVAILABLE IN 14MM SOUND 


at nominal service charges 


* * * 


from 


BRITISH INFORMATION SERVICES 


at this office: 
360 N. Michigan Ave., Chicago 1, Illinois 
Tel. ANDover 1733 


Or at any other B.I.S. Office or British Consulate 


% A guide to available industrial training films available for 

free loan is nearly completed. First to be released to Industrial 

Index subscribers, it will then be reprinted in the pages of 

BUSINESS SCREEN. 

ALSO REVIEWS, INTERVIEWS AND CASE HISTORIES 
ON IMPORTANT FACTUAL FILMS 
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WAR FILMS 


(CONTINUED FROM PAGE 31) 
Year. They are classics of their -_ + a 
kind in relating the wartime 
work of British farmers 


Thumbnail sketches of other 
excellent film fare are given for 
the guidance of program build- 
ers, whether in industry, educa- 
tion, or for adult groups of all * 


types: 
















Brief Reviews 


of Selected Subjects For TRAINING, MORALE 
THe Pitot Is SAFE INFORMATION, INDUSTRIAL and other 
(1 reel; 9 minutes) quantity FILM STORAGE AND FILING 


Depicts rescue of an R.A.F. 


Pilot after “ditching” in the Newest and most efficient film filing and storage cabinets. Built by 
sea. one of America’s leading furniture manufacturers, with a national 
MESSAGE From MALTA reputation for “Distinction at a Price’ in fine desks and bookcases. 
(1 reel; 11 minutes) SLIGH-LOWRY FILM 
The portrayal of undaunted FILING CABINETS 
courage and resistance of Malta Have These Advantages 
under constant aerial blows 
from the enemy. This fortress V 
has been the key point for de- Sectional Assembly for complete adaptability to space requirements. 
fense and attack in the Mediter- May be stacked either vertically or horizontally. 
ranean. Drawer Units, with movable partitions, for storage of still film strips. 
Lier Your HEAD Each unit has eight separate drawers. 
(1 reel; 11 minutes) Cupboard Units, partitioned, for filing 400’ to 1600’ reels up to 
The story of a small group 14” in diameter. 
of German and Austrian anti- Flexible Arrangement, through interchange of cupboard and 
Fascists who escaped to Eng- drawer units. 
land after months spent in Nazi Instant Finding, through classification allowed by multiple divisions 
concentration camps. They are and units. 


training for the day when they 
can strike back at their enemies. 
SHocK TROOPS 
(1 reel: 11 minutes) 
Shows detailed and grueling 


Built to government specifications, 
thousands of Sligh-Lowry Film Filing 


sag > ala ei ta heal Cabinets are in use by 
training of Britain’s Comman- 














5 tee a re Unit dimensions 36!/,"" | , 6A" d , 1%," 
dos in pre paration for daring ARMY AIR FORCE . jh. make dimensions 36/2" lene, isi des, 
Sa nett oie 4 > v imensions as illustrate 

te on ene my outpos ts and = U. Ss. SIGNAL CORPS eh” long, en" deep, tay" high. Cup- 

ases joards ho reels each, either 16 of 35 mm 
pase b U. Ss. NAVY Drawer units hold approximately 1216 35 mm 
SKY GIANT still films. 

(1 reel; 11 minutes) * PRICE as shown 
, : ‘ } . 

Depicts production and flying | General Specifications: Cupboard Unit (8900-1) $14.75 
of the Avro Lancaster bomber, . — mr : 9003} 7s 
tee Made from Selected Hardwoods, with { - , 
a huge and potent weapon for “ F. ©. B. HOLLAND, MICH. 
night-attack Include scenes ee Paneled Tops and Backs Individual units may be purchased separately 
“i le raid is ; M Quality Cabinet Construction 

é é é aid, nm economical and practical unit — 
Via Persia fee e en ee oe storage, tile Duron Partitions 
“NS igh-Lowry Knock-Down Film Rack , — 
voll, a : ws is made for either 16 mm or 35 mm Hard Olive Drab Enamel Finish 
(1 reel; 8 minutes) films. Capacity: No. 8900-6, 120 

di ; , : ae 5 * Ne. - . 

J This product of the Army =m ayy Dimensions. 487%" ten. a2" E N T 
Film Unit tells the story of the pone ns ae = ie a t 0 R Sq HIP M 
transportation of war materials PRICE grt Or ders 
through Iran to Russia. Makes 8900-6... $18.25 iv rio ivy 
extensive use of diagram maps. 8900-7...................._ 19.50 »* 9® a 
EaTinc AT WorK F. O. B. HOLLAND, MICH. 











(1 reel; 13 minutes) 
This industrial film shows 

how workers overcome hard- S G H a eh RY U Pay U RE ‘ee 
ships of rationing, overtime, LI L F T 7 
night shifts, ete. with factory HOLLAND, MICHIGAN 
canteens managed by expert | 
nutritionists. 
NIGHT SHIFT 

(1 reel; 10 minutes) PICTURE CREDITS FOR ILLUSTRATIONS APPEARING IN THE CURRENT BUSINESS SCREEN 


Gives an impression of a 





Cover: Photo & Sound, San Francisco; Pages 16, and Jam Handy; Page 20: U. S. Navy, Castle, OWI; 


night shift in a war plant where 17: (top) U. S. Army Signal Corps, Associated Page 24: Jam Handy, General Electric; Page 25 

most of the employees are wom- screen News, Allis Chalme ~ U. ha ane 1 Corp. rhe ¢ alvin Company - i w+ ig aadodl Wilding Picture 
© = - (Below) U. S. Army Signal Corps, U. S. Navy, Bray Productions & Pratt & Whitney; Page 28: Allis 

en, and shows the fine job they Studios, General Electric, OWI, Jam Handy, OWI! Chalmers; Page 34: General Electric Company. 








are doing. 
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¥% Increasing use of motion pictures 
for morale and recreation in U. §S 
war plants now includes the show- 
ing of purely entertainment shorts, 
serial episodes and cartoons. These 
prov ide wek ome relief from the pri- 
mary fare of hard-hitting war re- 
ports provided by Army, Navy, War 
Production Drive headquarters, and 
Office of War Information sources. 

Many national manufacturers with 
subsidiary plants have found it most 
effective to produce their own “in- 
centive’ subjects. These programs, 
localized to the plant conditions and 
personalities of the workers tie in 


nicely with outside programs. 


General Electric Shows "2311" 


* A new sound movie, 231], de- 


signed to spur the men and women 


n war plants to greater production 


n order to end the war as quickly 
as possible, has been released by 
General Electric. 2311] is being 
shown at local theaters in all cities 
where G-E plants are located, and 
it is available without charge for 
showings by service clubs, industrial 
concerns, fraternal groups, and other 
organizations. 


ReprRESENTts Late War CASUALTIES 


The name 231] represents the 
number of American casualties in- 
curred during the last 24 hours be- 
fore the signing of the armistice at 
the close of World War I. The 
movie stresses the importance of a 
day or even an hour in producing 
the materials needed by our armed 
forces. How American workers can 
hasten the day of victory is told 
through the stories of representative 
G-E employees who are working 
harder and longer and foregoing va- 
cations to meet the challenge of our 
armed forces— “Enough, and on 
time.” 


AcTION Scenes Are Vivip 


Vivid scenes of action on land, at 
sea, and in the air from World War 
I and from recent battles in which 
American boys have fought are ac- 
companied by realistic sound and 
interesting narration. How the allies 
are being supported on the produc- 
tion front is shown in scenes of the 
manufacture of G-E products for 
war which have seen action on all 
fronts— turbosuperchargers, aircraft 
instruments, gunfire control ap- 
paratus, searchlights, propulsion and 
auxiliary equipment for ships—and 
a myriad of other essentials. 

Che film runs 11 minutes. It may 
be obtained in 16-mm or 35-mm size 
upon request to the Visual Instruc- 
tion Section, General Electric Com- 
pany, Schenectady, N. Y., or to any 


of the company’s district offices. 
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PICTURES FOR WAR WORKERS 








The new General Electric Company morale movie 2311" shows how 
American workers can hasten the day of Victory by their efforts on the 
war production lines. 





ATTENTION: Personnel & 
Industrial Relations Managers! 


Use serials to bring workers back for daily film 
showings, before and aftershifts and at lunch hours. 


A FEW SERIALS FROM OUR GIGANTIC LIBRARY: 


RIDERS OF DEATH VALLEY—<cast— Mulhall, Raymond Hatton, Noah 
Dick Foran, Leo Carillo, Buck Jones, Beery, dr., Francis X. Bushman, Jr.— 
“Big Boy” Williams, Charles Bickford, twelve (12) episodes. 

Jeanne Kelly—fifteen (15) episodes. HURRICANE EXPRESS—cast —John 

SKY RAIDERS—cast—Donald Woods, Wayne, Shirley Grey, Conway Tearle 
Billy Halop, Robert Armstrong, Kath- and Tully Marshall—twelve (12) epi- 
ryn Adams, Edward Ciannelli, Bill sodes. 


y — 2 i ° 
_ Cody, dr twelve (12) episodes THE LOST CITY—cast—William 
THE BLACK COIN—cast—Ralph “Stage” Boyd, Claudia Dell, Ralph 
Graves, Dave O’Brien, Ruth Mix, Con- Lewis, Kane Richmond, George 
stance Bergen—fifteen (15) episodes. Haynes, Josef Swickard. William 
FIGHTING MARIN ES—cast—Grant Bletcher, Gina Corrado—twelve (12) 
Withers, Adrian Morris, Ann Ruther- episodes. 


ford, Kobert Warwick—twelve (12) THE LAW OF THE WILD—starring 
episodes. Rex, King of Wild Horses, and Rin- 
SHADOW OF THE EAGLE—cast in- Tin-Tin, dr., Bob Custer, Ben Turpin 
cludes John Wayne, Dorothy Gulliver, and Lucile Brown—twelve (12) epi- 
Kenneth Harlan, Walter Miller— sodes. 
_ twelve (12) episodes. MYSTERY SQUADRON—cast -includes 
THE THREE MUSKETEERS—cast in- Bob Steele, “Big Boy” Williams and 
eludes John Wayne, Ruth Hall, Jack Lucile Browne—twelve (12) episodes. 


Write for complete catalog of these and official war films! 


IDEAL PICTURES 
ORPORATION 


, | BERTRAM WILLOUGHBY PICTURES, Inc., Suite 600, 1600 Broadway, N. Y. C. 
IDEAL PICTURES CORP., 28 E. 8th St., Chicago, Ill. 
IDEAL PICTURES CORP., 18 S. 3rd St... Memphis, Tenn. 
| IDEAL PICTURES CORP., 2408 W. 7th St., Los Angeles, Calif. 
IDEAL PICTURES CORP., 1739 Oneida St., Denver, Colo. 
STEVENS-IDEAL PICTURES, 89 Cone St. N. W., Atlanta, Ga. 
| NATIONAL-IDEAL PICTURES, 2024 Main St., Dallas, Texas. 
| OWENS-IDEAL PICTURES (Drawer H, Milwaukee Branch), Portland, Oregon. 
| IDEAL-SOUTHERN 16MM PICTURES CO., 172 N. E. 96th St., Miami, Fla. 
IDEAL PICTURES, 210 E. Franklin Street, Richmond, Va. 
IDEAL PICTURES, Rm. 1, 926 MeGee St., Kansas City, Me. 


YOUR 
TO OUR 
OFFICE 


ADDRESS 
ORDERS 
NEAREST 
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Motion Pictures, Office of War |! 
formation, in cooperation with t 
Office of Price Administrati: 
This film should be seen by eve 
adult American, to impress upon 
him the necessity for stamping out 
rationing violations. It will be 
especially suitable for women’s 
groups and adult audiences, for all 
who buy food for the home today, 


FARMER AT WAR (11 minutes). The 
farmers of America are faced with 
a serious labor and tool shortage 
at a time when the greatest output 
of farm products possible is needed. 
This is an account of how the 
farmers of Lancaster County, 
Pennsylvania, are managing, by 
working longer hours and cooper- 
ating with their neighbors, to meet 
this need. 


It’s Everypopy’s WAR (16 minutes). 
The effect of the war upon one 
American community. In the story 
of what the people of that town 
are doing to help win the war, 
there is an example of what every- 
one can do. Narrated by Henry 
Fonda. Produced by 20th Cen- 
tury-Fox. 


MissION ACCOMPLISHED (10 min- 
utes). The story of the first all- 
American raid over cccupied 
Europe. American crews, piloting 
their Flying Fortresses, attack the 
railroad yards at Rouen, and re- 
turn safely to their base in 
England. 


RIGHT-OF-WAY (7 minutes). Through 
the night a troop train, a freight 
train, and a truck rush to a convoy 
scheduled to sail early the next 
morning, to deliver the goods on 
time. An explanation of why the 
civilian public must be _ incon- 
venienced at times in its traveling 
so that materials of war will not 
arrive too late. 

WinGs UP (22 minutes). The story 
of the twelve weeks of discipline, 
concentrated study, and hard work 
leading to graduation from the 
Officers’ Candidate School of the 
U. S. Army Air Forces and the 
rank of second lieutenant. Nar- 
rated by Captain Clark Gable. 
Produced by the U. S. Army Air 
Forces. 


OuR ENEMY— THE JAPANESE (20 
minutes). Originally produced by 
March of Time as one of a series 
of three Navy training films, this 
picture will lead to a better and 
clearer understanding of the na- 
ture of our enemy. It is authen- 
tically and interestingly narrated 
by our former ambassador to 
Japan, Joseph C. Grew, and should 
prove of special interest and value 
to older students and adult study 
groups. A limited number of prints 
of this subject are available. 

Coast GUARD Spars (6 minutes). 
Those who see this picture will 
know much more about the women 
in the Coast Guard service and 
their contributions to the war. It 
will be of special interest to young 
women about to enlist for military 
service, and you should endeavor 
to book it for such groups. How- 
ever, because it is a fast-moving 

informative picture, it will also be 

interesting to others. 
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‘ows and trains that “talk” were 
A added to the repertoire of radio 
ionths ago through the ingenuity 
a California inventor and his in- 
ventive development of an accident- 
ally discovered principle of sound 
reproduction. 

Today, an organization known as 
Wright-Sonovox utilizes this new 
principle to translate the familiar 
sounds of moving trains, farm ani- 
mals, whirling motors into spoken 
sentences. Hence, Elsie, the Borden 
cow says more than her customary 
Her “moo” through the 
magic of Sonovox becomes a potent 


“moo.” 


piece of sales promotion that goes 
something like this: 

Wat Erse Woutp Exsie Say? 

“Why don’t you try a glass of 
nice, fresh Borden’s milk three times 
daily? I'd appreciate it, moooo.” 
In the same vein, a moving train’s 
chugs and toots provide the signa- 
ture for the familiar Bromo Seltzer 
broadcast. Auto horns, diving air- 
planes and purring motors have 
likewise “spoken” to the customers. 

INTERESTING IDEA FOR FILMS 

The application of this principle 
to sound slidefilms and sound mo- 
tion pictures offers interesting pos- 
sibilities. Already successfully used 
by Walt Disney in a train sequence 
for Dumbo, the Sonovox method 
would add a human interest touch 
to a farm picture in which the vari- 
ous barnyard animals “talked it 
over” or a sequence might be turned 
out for an oil company in which a 
whining, dry motor complains about 
poor lubrication. 


NEW TECHNIQUE IN SOUND 


Worps Appep To TRUE SouNpDs 


In the Sonovox method, the true 
sounds of the object to be given the 
power of speech are recorded from 
life. A recording transmits these 
sounds into a small diaphram 
which is pressed close to the human 
larynx. As the larynx carries these 
recorded sounds, the narrator forms 
them into words spoken into another 
recording. That’s a good layman’s 
ear and eye-witness description— 
for the fine points and full details 
we suggest that interested sponsors 
or producers write to Wright-Sono- 
vox, 180 North Michigan Avenue 
in Chicago. We're sure they will 


oblige. 





(CONTINUED FROM PAGE NINETEEN) 
rials. The advent of irresponsible 
and inexperienced concerns and in- 
dividuals seeking to profit upon the 
interest and enthusiasm of those un- 
familiar with the field might easily 
prove as disastrous as the early 
years of conversion from silent to 
sound films. 

Hundreds of leading personalities 
in the visual industry are now con- 
cerning themselves with these nation- 
wide organization activities. With 
the cooperative contributions of 
adequate resources and the experi- 
enced counsel of these foresighted 
leaders much can be accomplished 
on behalf of a sound and depend- 
able medium. It is this visual me- 
dium on which the nation and in- 
deed, the civilized world, must count 
heavily in the tremendous years of 
reconstruction just ahead. 


Putting words and sentences into Elsie’s mouth is the interesting assign- 
ment for this Sonovox vocalist in the scene below. 
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Let’s Forget Ballyhoo 


We, like other good commercial motion 
picture producers, are hard at work — produc- 
ing such varied motion pictures and slide films 
as training War Production Workers; teaching 
Aeronautical Principles to Navy fliers; aiding 
American Farmers to conserve vital implements 


of Agriculture. 


We want no accolades for this. We simply 
do want to call to your attention that our com- 
pany, long experienced in creating films for 
private industry, is now developing new tech- 
niques of mass training which will help us help 


you better, post Victory. 


In the meantime, we say: If yours is a 
product or service used in the War Effort, you 
‘an better train the Production Front Workers 
with well planned motion pictures — and thus 
make your share in the Victory Drive more 


productive. 





RAY-BELL FILMS, 


2269 FORD PARKWAY 
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% Now thirty-two Royal Canadian 
' Ai 


eat h 


Force Canada will 
but 


bandsmen and instruments. 


stations in 


have a band without 
Motion picture film is serving yet 

another new wartime purpose. Band 

{ recordings on 16mm film are being 
projected by thirty-two new sound 
trucks recently for the 


R.C.A.F. 


These mobile units provide band 


comple te d 


1 music for route marches. ceremonial 


| parades, drill ground training: they 

f provide a public address system for 

similar purposes, as well as for sta 

tion newscasts, lectures and sports 
events. 

By this means, Air Force stations 


Canada. 
will 
played by the outstand 
ing band of the R.C.A.F. Marches 
by the Central Band of the R.C.A.] 
were recorded on film at Associated 


Montreal 


across 


thei 


band of 


met hanized 


without a 
own, have 


band music, 


Screen Studios in and 


the reel of film that goes with each 
mobile unit provides*up to 45 min 
' utes of continuous music. 

This music track on film is repro 
duced by a Filmosound proyecto! 
mounted in each truck. Speakers 
are mounted on the roof of the panel 
delivery truck which houses battet 
ies, amplifiers and record turntable 

Actually, the new mechanized 

/ bands delivered to the Royal Cana 
dian Air Force were not the first 
of such units developed. The first 
one was assembled for the Montreal 
Division of the Royal Canadian 
Naval Reserve. Development of this 
unit was the result of the interest 
and generosity of a former Navy 
man, Mr. Harold W. Soper, who 
sponsored the project in its experi- 
mental stages. He knew the value of 
stirring martial music, and knew 
that all Navy establishments could 
not be provided with bands. 

With the assistance and coopera- 
tion of Capt. ik. R. Brock. then Offi 
cer in Charge of Montreal Division, 
Mr. Soper experimented with a 

' sound truck using twin record turn 

tables. Unusual problems in tempo 
and field use were overcome in mak 

/ ing practical this highly useful 

method of sound reproduction. 
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War Pictures 


on Loop Screen 


Chicagoans saw war 


films on this huge 


»0-foot sereen just 
ff State 


the 


Street dur- 


ing ord 
War 
Arrangements 
made by H. A 
Ideal 


Chicago 


recent 
Loan Drive 
were 
Spa- 
nuth of Pie- 
tures, 








% Demonstrating the ingenuity of 
visual workers, Chicago crowds saw 
the latest war films on a huge out- 
door screen. U. S. Rubber Com- 
pany was the sponsor and unique 
projet tion arrangements were under 
the direction of H. A. Spanuth, Ideal 
Pictures ¢ orporation vice-president. 


A total of over 200.000 Chicago- 








ans saw the show which was given 
between 7:00 and 10 p.m. nightly 
for a period of two weeks. Special 
35mm equipment was employed to 
overcome the brilliant State Street 
The Third War 


Drive was the beneficiary of the war 


lighting. Loan 


film performances made possible by 


Mr. Spanuth and his associates. 


SPRINGER PICTURES, UNC. 


FISHER BUILDING 
DETROIT, MICHIGAN 


35 WEST 45th STREET 
NEW YORK, N.Y. 
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OPA SLIDEFILMS 


(CONTINUED FROM PAGE THIRTY} 
exactly as though it were a motion 
picture production, with careful 
visual continuity, music and sound 
effects. The 
dialogue, which is awkward on slide- 
film, but 


they do contain several voices. 


films do not contain 


in almost every instance. 


In addition to photographs the 
OPA the 


charts, maps. diagrams and cartoons 


has found inclusion of 
One other feature has be- 


W here 


made, 


effective. 
come a standard practice. 
important points are to be 
lettered titles are accompanied by 
reads the titles 
aloud while the audience is looking 


commentary which 


at them. This takes advantage of 
both eye and ear, and points made 
in this way are remembered by the 
audience. 

These OPA sound slidefilms ar 
a significant part of the growing 
trend toward visual education to 
which the war has given such im- 
They 


that. in the years ahead. slidefilms 


petus. are another indication 
as well as motion pictures will be 


fields 


up to now, have depended on the 


used in hundreds of which, 


spoken and printed word. 
Recent Sound Slidefilms 
20 


slidefilm explaining the new retail 


Supply Line—a minute sound 
mark-up regulations to grocers 
Holding the Home Front Line—a 
20 minute sound slidefilm explain- 
ing the Home Front Pledge. This 
is OPA’s first production designed 


exclusively for showing to the 
public. 

Riding Together to Victory—an 11 
minute cartoon sound slidefilm. 


appealing to the public, explain- 
ing the necessity for car sharing 
to 
It has a strong 


and how form car-sharing 


clubs. “selling” 
angle and depends entirely on a 


cartoon appeal to get its message 


over. 
Fill °em Up—a 15 minute cartoon 
sound slidefilm explaining the 


need for industry cooperation in 
the car sharing campaign. It has 
a strong plea for more intensive 
effort on the part of industry to 
promote, through advertising, the 
car sharing idea. The cartoons 
were made by the OPA Graphics 
Division. 


New U.S.D.A. Films 
% Two new United States Depart- 
of 
Health and Happiness, a one-real 
film on nutrition, and The Battle /s 
In Our Hands, two and one-half 
reels the effects of war 
community, were recently 
announced for public distribution. 


ment Agriculture subjects, For 


on on a 


rural 
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Harrison Echols 


sonable district sales manager 


cated in New York. 


the many friends and clients 


PERSONALITIES 





+. Through one of life’s occasional 
editorial miscues, these pages pre- 
sented a brief biographical sketch 
of G. Harrison Echols, general man- 
ager of Agfa Ansco together with 
a halftone portrait which purported 
to be that of Mr. Echols. The bio- 
graphical notes were absolutely cor- 
rect but the picture was of Mr. Wil- 
liam Balch, Agfa’s capable and per- 


We are therefore happy to present 


Agfa with the above guaranteed 
likeness of Mr. Echols. The dozens 
of letters of correction and ampli- 
fication which this exchange has 
brought us are hereby acknowl- 
edged. One good error per issue 
helps keep our readers on the alert. 


DeVry's New Sales Manager 


* H. Bob Engel, popular among 
dealers, producers and users 
throughout the industry, is the new- 
ly appointed Sales Manager for the 
DeVry Corporation according to an- 
nouncement by W. C. DeVry, Presi- 
dent of the Chicago projector firm. 
To Bob, a good competitor and 
hard fighter, the industry extends 
heartiest congratulations. 


Joins Sarra, Inc. 


* Joseph G. Betzer, until recently 
associated with the War Department. 
Training Film Production Labora- 
tory, Wright Field, Dayton, Ohio. 
has joined the editorial staff of 
Sarra. Inc.. The Photosound Di- 
vision. 


Bell & Howell Appoints Wilcox 
* The Bell & Howell Company an- 


nounces the appointment of a new 
General Superintendent for their 
Larchmont Avenue Plant in Chicago. 


He is Mr. I. G. Wilcox. 











DeVRY GETS ARMY-NAVY "E" STAR 


To the Army-Navy “E for Excellence” pennant awarded 
DeVry Corporation, Chicago, in April of 1943 has been 
added a white star for continued service in the production 
of motion picture sound equipment. In extending the 
congratulations of the Navy Department Admiral C. C. 


Bloch, U.S.N. (Ret.) wrote: 


DEPARTMENT OF THE NAVY 
OFFICE OF THE UNDER SECRETARY 
WASHINGTON 
27 September 1943 
Mr. W. C. DeVry, President 
DeVry Corporation 
1111 Armitage Avenue 
Chicago, Illinois 
Dear Mr. DeVry: 

At the last meeting of the Navy Board for Production Awards the 
question was taken up whether your company would be granted a 
renewal of the Army-Navy “E” Award for an additional period of six 
months dating from September 5, 1943. 

It is with great pleasure that I inform you that affirmative action 
was taken in the case of the Armitage Avenue and Wolcott Avenue 
Plants of the DeVry Corporation. Accordingly, there are being for- 
warded to you two new pennants with one star affixed to each, which 
you should receive in the near future. The Navy Department desires 
that no ceremony be held in connection with the star award. 

The men and women of the Armitage Avenue and Wolcott Avenue 
Plants of the DeVry Corporation have achieved a signal honor by 
continuing their splendid production in such volume as to justify this 
renewal of their award. In the first instance it was difficult to win the 
Army-Navy “E” and by meriting a renewal, the management and 
employees have indicated their solid determination and ability to sup- 
port our fighting forces by supplying the equipment which is necessary 
for ultimate victory. 

The Navy Department extends to each and every man and woman 
of your company its hearty congratulations on their accomplishment 
and desires to express a fervent hope that future production will be 
even more outstanding. 

Sincerely yours, 
Cc. C. BLOCH 
Admiral, USN (Ret.) 
Chairman, Navy Board 
for Production Awards 
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Audio-Visual 
Training Tools to 
Help Teach First Aid 


Doctors and nurses find growing demands on 
their time. To meet this condition it is impor- 
tant that more people be trained to know ex- 
actly what to do when accidents happen. Then, 
when injuries occur, productive time, pain, 
money, and lives can be saved. 

The Jam Handy First Aid Training slidefilms 
show authoritative, accepted first aid tech- 
niques. In an easy step-by-step teaching proce- 
dure these slidefilms help to make good 
instructors better—and help to make learning 
more interesting and easier. 

The series contains 991 individual pictures— 
in 19 slidefilms, two of which are in full color. 
All pictures can be made any size you want, 
large or small. An instructor’s manual and 13 
lesson guides facilitate the presentation of the 
course. 

Each subject can be presented in two ways: 
First, with the recorded lecture—the presen- 
tation gives a complete over-all view of the sub- 
ject and establishes a pattern for the instructor’s 
personal development of the lesson . . . Second, 
without the record —the films show the exact 
techniques—without variation—in large lighted 
pictures—performed by skilled hands greatly 
magnified. The instructor can hold each picture 
on the screen as long as required for complete 
comprehension by the class. 

In addition to the slidefilms and recorded lec- 
tures, there is an Instructor’s Manual. The Man- 
ual gives full information and suggestions so 
that the most advantageous use can be made 
of the audio-visual material. 

Price for the complete Kit-set is $122.50 f.o0.b. 
Detroit. Synopsis of the slidefilms will be sent 


=e 
JAM HANDY 
Organization 


*NEW YORK *xDAYTON 

1775 Broadway 310 Talbott Building 
COlumbus 5-7144 ADoms 6289 
*WASHINGTON, D. C. xCHICAGO 

Transportation Building 230 N. Michigan Avenue 
District O61! STAte 6758 
«DETROIT *xLOS ANGELES 
2900 East Grand Boulevard 7046 Hollywood Boulevard 
MAdison 2450 HEmpstead 5809 
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that they find immediate application 
in the fields of algebra, trigonom- 
etry, and calculus. 

Subjects are: Kit. 1. ARITHME- 
TIC: Five Keys to Math (46 pic- 
tures); Addition 
(16 pictures) ; 


and Subtraction 
Multiplication and 
Division (27 pictures); Fractions, 
Decimals, and Percentages. (55 pic- 
tures) ; Addition and Subtraction of 
MV ultiplica- 
tion and Division of Fractions (21 
pictures: Square Root and Cube 
Root (46 pictures) ; Order of Oper- 
ations (37 pictures). GEOMETRY: 


Addition and Subtraction in Geom- 


Fractions (13 pictures) ; 


etry (51 pictures); Multiplication 
and Division in Geometry (48 pic- 
tures); Angular Measurement (68 
pictures); Construction (57 pic- 
Seales and Models (80 pic- 
tures); Vectors (52 pictures) ; Trig- 
onometry (35 pictures ). ALGEBRA: 
Positive and Negative Numbers (48 


tures); 


pictures) ; Ratio and Proportion (40 


pictures); Exponents and Loga- 


rithms (70 pictures) ; Arithmetic of 


{lgebra (40 pictures); Equations 
and Formulas (53 __ pictures) ; 
Problem Analysis (37 pictures). 
GRAPHS: Graph Uses (49 pic- 
tures); Plotting Graphs (62 pic- 


tures): Analytic Geometry (36 pic- 
tures). 

Generally speaking, the new series 
is intended: 

(a) As new material for direct 
teaching 

(b) For reviews 

(c) For examinations and_ re- 


teaching, in regular math classes. 
Mechanical Drawing Kit 


% The new Kit-set on mechanical 
drawing and draftsmanship totals 
18 slidefilms of the discussional va- 
riety, designed to help instructors 
supply a broader view of basic prin- 
ciples upon which mechanical draw- 
ing is based, and to establish a prac- 
tical understanding of the eventual 
results of the student’s work. 

Just now, the shortage of trained 
draftsmen is being felt in almost 
every phase of the war production 
program, as well as in the Armed 
Serv ices, 80 that it becomes necessary 
to train deferred and exempt stu- 
dents as rapidly as possible. It is 
the purpose of this series to serve 
as an aid to the instructor in drafts- 
manship and more quickly convey 
the basic principles of the study, 
make clear simple techniques, tools 
and equipment prior to supervised 
drawing board instruction and text- 
book study. 

Draftsmanship subjects totalling 
1,112 individual pictures are as fol- 
lows: Measurements and Measuring 
Part I (50 pictures); Measure- 


Part Il (64 


ments and Measuring 


38 


NEW AIDS FOR WAR CLASSES 





Lighted pictures like these help 
make technical subjects under- 
standable. 


pictures); Scales and Models (80 
pictures); Addition and Subtrac- 
Geometry (51 pictures) ; 
Multiplication and Division in Ge- 
ometry (48 pictures); Angular 
Measurement (68 pictures); Con- 
structions (57 pictures); “TJ” 
Squares and Triangles—Part I (31 
pictures); “7” 
angles 


tion in 


Squares and Tri- 
Part II (60 pictures) ; Geo- 


metric Construction 
tures); 


Part I (43 pic- 
Geometric Construction— 
Part II (36 pictures); Drawing an 
Anchor Plate (25 pictures) ; Layout 
W ork—Part I (112 pictures); Lay- 
out Work—Part II (133 pictures) ; 
Slotted Anchor Plate (60 pictures) ; 
Layout Tools and Measuring In- 
struments (96 pictures); Plotting 
Graphs (62 pictures); Analytic Ge- 
ometry (36 pictures). 
Lessons in Physics 

Air Age Physics (mechanics), 
consisting of 15 discussional slide- 
films, are designed to help the in- 
structor establish a visual and math- 
ematical relationship between funda- 
mental principles and their practical 
application. The units of instruction 
contained in each film are complete 
within themselves so that the se- 
quence of subjects can be arranged 
to suit any curriculum. 


- . . With a permanent and growing 


staff, complete facilities and the ex- 


perience of years in the production of 
films that do their jobs well—these 
are AUDIO assets which answer the 
eall of INDUSTRY and GOVERN- 


MENT for services urgently needed in 


those all-important tasks of training 


on every front. 


AUDIO PRODUCTIONS, INC. 


630 Ninth Avenue 


© New York City 


Film Center Building 








This picture method of developing 
principles and formulas will provide 
the instructor with _ opportunities 
which only an almost unlimited lab- 
oratory can provide. 

Subjects are as follows: Matter 
(50 frames) ; Units of Measurement 
(47 frames); Force (57 frames) ; 
Force and Velocity as Vectors (60 
frames); Uniform Motion (48 
frames) ; Uniformly Accelerated Mo- 
tion (55 frames) ; Newton’s Laws of 
Motion (58 frames); Gravitation 
(49 frames); Rotary Motion (86 
frames); Centrifugal Force (60 
frames); Work (51 frames); En- 
ergy (52 frames); Power (32 
frames); Friction (53 frames) ; 
Simple Machines (84 frames) . 


Slide Projectors Available 
¥%& The DeVry Corporation has avail- 


able a limited number of the new 
“Filmatic” Triple-Purpose Slide 
Film Projectors. These projectors 
are available now for war training 
schools and institutions. 

This new, easier-to-operate, fast 
focusing, triple-purpose “Filmatic” 
Slide Projector will simplify your 
projection problem. The flexibility 
of the new “Filmatic” permits you 
to utilize all three types of still pro- 
jection material. (1) For 2x2 35mm. 
black and white or kodachrome 
slides. (2) For single frame 35mm. 
slide film. (3) For double frame 
35mm. slide film. 

For prompt delivery DeVry re- 
quests that schools and institutions 
submit orders with a priority rating. 
The automatic rating procedure un- 
der CMP regulation 5A may be used 
on orders for less $100.00 
Orders must 
be accompanied by certification stat- 
ing school has pre-induction train- 
ing courses and signed by the Officer 
in Charge of the course. Address all 
inquiries and orders to DE VRY 
CORPORATION, 1111 Armitage 


Avenue, Chicago (14), Illinois. 


than 
worth of equipment. 


On their way to overseas posts and 
stations where America’s fighting 
men see G. I. Movies—a shipment 
of Radiant 9’ x 12’ metal cover 
projection screens with Supreme 
tripods. These screens and tripods 


are used with the Ampro dual pro- 
jectors for Special Service showings. 
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Farm Audiences 








Handy Catalog 
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many lines and of the new crops that 
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had to be grown to replace those 
which had formerly been imported. 
This film immediate ac- 
ceptance everywhere, and is doing 


met with 


a good job of keeping the Allis- 
Chalmers Tractor products in the 
public eye, even though it contains 
no advertising whatsoever. 

Another two-reel color film en- 
titled Tomorrow’s Leaders, pictured 
the work and play of the 4-H Clubs 
in Milwaukee county, showing their 
part in the Victory program and 
indicating the huge volume of the 
total 4-H effort for the nation. Here 
again, there was immediate accept- 
ance and excellent cooperation from 
the USDA, county agents, vocational 
agriculture teachers, farm bureaus, 
etc. 

As to the costs, the number of 
people employed, etc.: One man has 
written the scripts, edited the film 
and photographed a large part of it, 
in addition to taking from two to 
three thousand illustrative 8 x 10 
stills per year for publicity and 
general catalog work. A helper. did 
the balance of the work. Of course 
we were both busy and did not, at 
any time, keep strictly union hours. 
But our average of better than eight 
films a year has been maintained 
since 1935. Of course we buy some 
footage occasionally and have had 
excellent connections for doing so. 
but the plan, the story, and the main 
part of the filming are done on the 
job by a member of the department. 





% A new type of catalog-directory, 
listing and describing all Jam Handy 
visual aids for schools, colleges and 
industry is announced by The Jam 
Handy Organization, 2900 E. Grand 
Blvd., Detroit (11), Mich. The title 
of this directory is “Slidefilms and 
Motion Pictures, To Help Instruc- 
tors”. 

It contains 80 pages of informa- 
tion on available motion pictures 
and slidefilms suited to aid in the 
training of skills and vocations, as 
well as for use in a wide variety of 
elementary, secondary, high school 
and college studies. 

The purpose of this directory is 
to so classify, index, and cross index 
all in a way that the instructor, 
whether in industry or the school, 
may, by the mere flip of a page, 
locate suitable films for a given sub- 
ject under study. This saves the 
time and labor of the instructor who 
otherwise would be compelled to 
spend much time and energy search- 
ing for suitable available visual aids 
on specific studies. Another novel 
feature is the inclusion of specimen 
scenes or sequences with each de- 
scription of Kit-set or motion pic- 
ture, enlarged directly from the film 
itself, enabling the instructor to 
“preview” material before ordering. 

The directory also describes the 
three main types of projectors and 
their uses in teaching. 

A copy of this directory-catalog 
will be sent to any school, college, 
educational institution, instructor or 
employer without charge. 





WE BUY 











Equipment Today. 


11S, 





SOUND SLIDEFILM 
EQUIPMENT 


Also Screens and Slidefilm Projectors 


Dispose of Your Present Equipment 
and Buy Modern When Peace Comes. 


Send us Full Details of Your Available 


0. J. McCLURE TALKING PICTURES 


WASHINGTON BLVD.—CHICAGO—CANal 


Agfa Expansion 


* Agfa Ansco recently 
War Pro- 
Board ap- 
proval of the erection 
of a $1,000,000 
film 
| plant in Binghamton, 
| N. Y. Construction 
has already begun and 


announced 
duction 


new 
addition to its 


schedules call for the 
new plant to be in pro- 


duction late next 
| spring. 
The addition, 25 x 


450 feet, in three and 
four story sections, will 
| house a new film coat- 
ing unit which will ma- 
| terially increase coated 
production and enable 
the company to supply 
still larger quantities of 
film to the Army and 
| Navy. 
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Hew “FILMATIC” 


Triple-Purpose 
Film Slide Projector 











Used by 
the Armed 
Forces 





USED 3 WAYS 


1. For 2 x 2 Slides 
2. For Single Frame 35mm Slidefilm 
3. For Double Frame 35mm Slidefilm 


SPEEDS VISUAL TRAINING 


This new easier-to-operate, fast-focusing 
projector simplifies your projection 
problem in war training and industrial 
education. Provides clearer visibility for 
larger audiences. Has corrected projec- 
tion lens (5” £:3.5). Uses 300, 200 
or 100 watt lamps. Compact, sturdy— 
easily portable. 





Available on proper priority for: 


= 
Army & Navy . . . Maritime Bases Instantly Adjustable 
Lend-Lease . . . War Industries . . . Gov- ® Includes = “ 
ernment Agencies . . . Medical Profes- and othe, i Slide Carrier 
sions . . . Pre-Induction Schools. vres! ah 


Write for Priority Information 


GoldE MANUFACTURING CO. 


1220 WEST MADISON STREET « CHICAGO 7, U.S.A 














On the Spot 
in the 


ATION'S 
APITAL gam 














INCORPORATED 
1712 CONNECTICUT AVE. 
WASHINGTON, D. C. 

The Most Complete 16mm 
Sound Motion Picture Studios in the East 


—SOUND SLIDE FILMS— 
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(CONTINUED FROM PAGE EIGHTEEN) 
ment and leaps right into the busi- 
ness at hand with picture and voice, 
suffers from no such comparison. 
The audience regards it much as it 
does a newsreel, and is interested or 
not according to the value of the 
subject matter, the smoothness of the 
flow of the pictures and the effec- 
tiveness of the voices and music. 

And so it will probably prove out 
in the long run that where there is 
a job of information to put over 
quickly the picture which follows 
this educational method will prevail 
in greatest quantity. 


Armep Forces Prove VALUE 

Everyone knows by now that the 
Armed Forces have done and are 
continuing to do a splendid job of 
training men by the use of moving 
pictures. But generally speaking, in- 
dustry has been slower to grasp the 
medium as a means of training 
personnel. If for instance, the Army 
considers it worth while to provide 
many pictures and adequate places 
to show them and has every new 
soldier spending a great deal of his 
time immediately after induction 
just sitting down and looking at 
pictures, why would it not pay to do 
the same with every new employee 
of a war plant? It is being done to 
a considerable extent, but the job is 
only half being done in many plants 
and under makeshift conditions 
which nullify much of the value of 
the films presented. 

The aim and the method need not 
apply only to war time. The war 
is only teaching the lesson of how 
quickly and effectively information 
can be passed along, and it is turn- 
ing up many lessons in how to do 
and how not to do the job of educa- 
tion and propaganda on celluloid. 


Wuart ts Peacetime Patrern? 

What then is to be the pattern of 
motion pictures to carry over to 
peacetime work? Part of the effort 
will necessarily be to teach a new 
bunch of people how to do a still 
different job besides servicing a tank 
or running a drill press. 

If manufacturers who are now 
making shells and guns are now 
planning the products which they 
hope to build, part of the advance 
planning will be the teaching of new 
personnel for the jobs which they 
will be doing, or teaching old per- 
sonnel a different kind of a job. In 
this instance, some of the mechani- 
cal training films now being made 
for the war effort—which incidental- 
ly would have come in mighty handy 
if they had been made five years 
sooner—will be just as useful in a 
post-war manufacturing business be- 
cause they deal with basic methods 
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PRODUCTION AFTER THE WAR 


of working with machine tools and 
other factory equipment. 
SeLiinc or Goops NEEDED 

But part of the pictures will be 
to sell goods to a new group of peo- 
ple in new places. And here’s where 
a change in the pattern of industrial 
pictures will come into favor. 

The keynote of the new line of 
advertising pictures will be not “how 
good” but “how to”. In other words 
we will find sales pictures which are 
designed to show the customer how 
to use a product and get his money’s 
worth out of it more than we will 
find pictures which sing the praises, 
even subtly, of the offered goods. 

The picture with the educational 
slant which really gets down to tell- 
ing the audience something of value 
to him will be the advertising pic- 
ture which will pay dividends to its 
sponsor. 


It is doubtful if the pattern for 


a toothpaste movie, for example, will 
include the honeyed words of the 
radio announcer describing the rare 
and mysterious ingredients of the 
product, but it is more likely that 
it will get down to brass tacks and 
show kids exactly how to brush their 
teeth. 

It is likely that the automobile 
makers will put out pictures which 
will show people not so much the 
beautiful lines and upholstery of a 
cat, but more about how to handle 
it and take proper care of it. 

Operations Must Be EXPLAINED 

It is likely that makers of machine 
tools will have pictures which show 
and explain thoroughly how opera- 
tions are done on each machine, the 
safety features, adapting the machine 
to perform added functions and the 
like. They will be combing the fac- 
tories for shop suggestions to in- 
corporate into pictures, ideas for 





SARRA, ING. Dili 


“Nationally famous for 
fine illustrative photography” 


Yes, and now rapidly forging to the front as producers of 


educational and commercial films, 


illustrated booklets and 


complete training programs. Here’s the proof! 


(RECENTLY PRODUCED OR NOW IN PRODUCTION) 


A. A great safety management training course for plant foremen! 
Course consists of 10 sound films, instructor’s manuals, lesson out- 
lines, and illustrated booklets for trainees. (Write for information. } 


B. (Agencies note!) A 35-minute Prismacolor sound film agency-to- 


client presentation. 


C. A Technicolor cartoon safety film for the Air Service Command. 


Excellent for general distribution. 


(Write for information. ) 


D. A personnel management series, the fourth film now in produc- 


tion—in Prismacolor! 


E. A series of training films for the U. S. Navy Department. 


F. Two motion pictures for industrial distribution. 1. Absenteeism 


and 2. Safe use of power-driven hand tools. 


mation. ) 


G. “Eyes for Victory”- 


(Write for infor- 


a great sound film sponsored jointly by the 


U. S. Navy, the Maritime Commission, and the National Safety 
Council. (Write for information.) 


H. A new series of 12 sound films on industrial safety. 


Outstanding Editorial—Photographic— Studio Facilities! 


16 East Ontario—Chicago 18 East Fiftieth-New York 





gadgets and special jigs and im- 
proved methods of use. 

Travel agencies will present films 
which give lessons in how to order 
meals in Spanish and Portuguese 
rather than lean so heavily on pre- 
senting the pictures in advance of 
the places which the tourists are 
spending their money to see. 

Aircraft companies will have pic- 
tures which show the mechanics and 
flight crews of their customer air- 
liner how to operate and service and 
maintain the equipment. 

Hep For THE Housewire 

Food processors, who have done a 
little along this line, will go more 
extensively into legitimate and 
authentic helps for housewives. 

Fabric and apparel makers will 
tell the buyers how to clean and 
launder the different kinds of ma- 
terial. 

Farm equipment companies will 
again place more stress on subjects 
dealing with how to farm. 

Makers of business equipment and 
supplies will perform a_ service 
which business colleges have failed 
to do, teach five million stenos the 
rudiments of good office practice in 
the little details which count. 

Suow “Em How To Do It! 

Manufacturers of cleaners will 
actually show how to apply the 
elbow grease. 

Municipal governments will pre- 
sent a picture broken down into a 
visualization of where the tax dol- 
lars go. 

Furniture and household goods 
manufacturers will have pictures on 
how to plan the arrangement of 
houses and rooms. 

Trade associations will get “off 
the dime” and do more of a job 
where there is a crying need for cer- 
tain types of pictures to represent 
their industry as a whole, and which 
are either too broad in scope or too 
costly for individual members to 
sponsor. 

Jos For RatLroaps 

Railroads, and in fact all trans- 
portation companies, will do a bet- 
ter job of showing their shippers 
how to pack and handle goods. 

Public -utility companies will tell 
the consumer how to make most 
effective use of their water, elec- 
tricity and gas. 

Large sales organizations will go 
more heavily for pictures which 
show how the job is being done at 
the outposts where the goods are 
really being pushed. Instead of the 
president and the sales manager 
making glorious speeches about the 
product, probably Joe Doak out at 
branch Number 289 will be the star 
performer, telling how he actually 
rang the doorbell. 

One can go right down the line of 
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industries and organizations, follow- 
ing the line of thought of pictures 
which will perform a real service to 
the observer. And one will be able 
to take almost any product or serv- 
ice and find some angle which will 
offer the basis of a good picture 
which will truly inform, educate, 
and in so doing, sell. 


Give THEM THE Facts 
Of course we will always have 
There 
is no need to be mealy mouthed and 
call them information, news reports 
or entertainment. But when we want 
to sell someone a package of thought 


pure propaganda pictures. 


in a picture, we will not have to 
dress it up with vague phrases which 
beat around the bush, accompanied 
by symbols in pictorial montages; 
but we can come right out straight 
from the shoulder and state our ob- 
ject, and then present the subject 
matter with the reasons, and let the 
audience be convinced or not on the 
merits of the case. 

We may even be favored with the 
picture of a candidate for office, 
who will not have to be dressed up 
in plow shoes and a ten gallon hat, 
but who will just stand up and make 
an intelligible speech, stating exactly 
what he is for—superimposed over 
a chart of how he voted for what, 
during his last term in office. 


PLANNING IS NEEDED Now 

Why plan all this now? The rea- 
son is clear when we consider just 
how long it has taken to get into 
stride on the making of some of the 
desperately needed war training 
films which are just now coming 
into use. 

Making a moving picture is like 
tooling up to de any other kind of 
production job. The actual movie 
you show is a finished print which 
costs only a few dollars and is 
turned out in quantities like auto- 
mobiles or egg beaters. 

But before that, the design and 
construction of the moving picture 
negative is like making the dies for 


the original automobile or egg 
beater. You chip a little off here, 
and add a little there, and then the 
engineers fight over it and test it, 
and finally you get the dies, and then 
get the tooling all set and make the 
product. And the design and tooling 
for post-war industrial movies is 
going to take some time. 

So you figure out first who your 
customer is going to be and what 
you want to sell him, and plan it all 
out, and whittle and chip with the 
typewriter and camera and film, and 
finally come out with some pictures. 
Now is not too soon to begin writing 
the script. 


A Word About the Author 
* Pat Dowling is one of the indus- 
try’s best known and most popular 
figures. An experienced producer 
of industrial and commercial films 
of many years’ experience he was 
formerly associated with Dowling & 
Brownell, later executive head of 
Pat Dowling Pictures. Now in 
charge of film production for one 
of America’s largest war plants, he 
expects to return to the field of gen- 
eral production after the war. 

His thoughts, candidly expressed 
to you in the foregoing article, have 
the weight of practical experience 
and viewpoint behind them. It is 
the editorial obligation and aim of 
this publication to present such per- 
sonal views, without regard to our 
own editorial policies, and in the 
interests of the medium. 

—OHC 

Castle News Scoop 

% Of interest to industrials using 
war film programs is a_ special 
“News Parade” with the title, /taly 
Surrenders!, announced by Castle 
Films, Inc. Immediately on receipt 
of the first film from Sicily and Italy 
early in September, Castle writers 
and editors started work on the pro- 
duction, now available in 16mm 
sound and silent versions. 

The picture contains on-the-spot 
scenes of the biggest event of 

the war. Aerial blows 
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ASK YOUR DEALER 
VAPORATE CO.,Inc. BELL & HOWELL CO. 


130 W. 46th St. 
New York City 
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180! Larchmont, Chicago 
716 N. Labrea, Hollywood 


which softened up the 
enemy by disrupting 
rail lines and blasting 
air fields are dramat- 
ically portrayed. In- 
vasion fleets of large 
and small vessels churn 
the waters of the Mes- 
sina Straits. Montgom- 
ery’s battle-tested vet- 
eran Eighth Army 
swarms into the Cala- 
brian area. General 
Mark Clark’s American 
Invasion forces swing 
into the occupation of 
the boot. 
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PHOTO & SOUND, Inc. 


153 KEARNY ST. 





SAN FRANCISCO 


SAN FRANCISCO'S LEADING FILM PRODUCER 














STEEL Motion Picture 
FILM! CAINS ana R818 ILS 


AVAILABLE FOR PROMPT DELIVERY“ 


Don't accept substitutes when you can get the very best 
-- Compco STEEL Cans and Reels, available for imme- 
diate shipment in a complete range of sizes. Write today 
for catalog sheet and price list. 


‘Available on priority only, of course. 





COMMERCIAL METAL PRODUCTS CO. 


2253 West St. Paul Ave. 


CHICAGO, ILLINOIS 
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PROJECTION SERVICE 











Southeastern States — 





"‘We appreciate your 
friendly spirit and the fine job 
you have done.” 

Signed: J. Harvey Irwin 


Manager Atlanta Office 
Aluminum Company of America 


(Mr. Irwin refers to our Southern dis- 
tribution of Aluminum's technicolor pro- 


duction “UNFINISHED RAINBOWS"). 





How's YOUR Southern 
16MM. Distribution? 





THE DISTRIBUTOR’S GROUP, Inc. 


"The South's Finest 16MM. Film Service" 
756 W. Peachtree St., N.W., Atlanta, Ga. 











New York, New Jersey, Connecticut — 
motion picture projection 


16MM & 35MM service. Arrange club, 


school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 
New Jersey, and Connecticut. Continuous projection and 
sound-slide film service. Have largest local list of the- 
atrical outlets for top quality industrial films. 


KING COLE'S SOUND SERVICE, Inc. 


203 E. 26th ST.. NEW YORK CITY LEx. 2-678! 











Pacific Northwest States — 





IN THE NORTHWEST 
IT'S MOORE'S 
MOTION PICTURE SERVICE 
“Cine Specialists" 
306 S. W. 9th Ave., Portland, Ore. BE. 6716 


COMPLETE PROJECTION SERVICE 
16 & 35mm Hi-intensity Arc Equipment 








SAFEGUARD YOUR FILMS 









INSIST Loma 

f FRB | 16MM REELS 
mma Fevol AND FILM 
HIPPIN SHIPPING WHILE 
CASES CASE IN TRANSIT 























THE INDUSTRY'S MARKET PLACE 


The pages of this magazine present the 
finest in products and services available 
in this field. Use your current copy as 
a Buyer’s Directory! 





NOTES AND COMMENT 


(CONTINUED FROM PAGE SIX) 

sound may offer a lighter and more convenient 
playback for sound slidefilm equipment. It is 
unlikely that this device offers any improvement 
to the fidelity and convenience of sound-on-film 
for motion picture reproduction but it has possi- 
bilities for playback equipment replacing the 
present limitations in size and weight of record 
players. 


Firms Serve OrHer Menta: Food Industries, 





McGraw-Hill publication, is the latest magazine 
to join the ranks of film sponsors. A film on 
food production made in the plants of Swift, 
Armour, General and Best Foods is being shown 
to business groups. Curtis, MacFadden, the 
Chicago Tribune, Modern Plastics, Family Circle 
and the Mutual Broadcasting System are other 
recent users of visual media for promotional 
purposes. 

Television is the next great area of film pro- 
duction, especially for industrials. Business spon- 
sors will have to carry the cost of programs and 
it’s ten-to-one “commercials” will be on film. 





NORTHEASTERN STATES 


CONNECTICUT 
Hebert Studios, Inc., 53 Allyn St., Hart- 
ford 3, Conn. 


MARYLAND 
Kunz Motion Picture Service, 432 N. 
Calvert St., Baltimore, Md. 


MASSACHUSETTS 
Visual Education Service, Inc., 131 Clar- 
endon St., Boston 16, Mass 


NEW HAMPSHIRE 
A. H. Rice and Co., Hollis, N. H. 


NEW YORK 

Buchan Pictures, 79 Allen St., Buffalo, 
N. Y. 

John E. Allen, Inc., Box 383, Rochester 7, 
N. Y. 


PENNSYLVANIA 
Kunz Motion Picture Service, 1319 Vine 
St., Philadelphia, Pa. 


SOUTHERN STATES 


GEORGIA 
The Distributor’s Group, Inc., 756 W. 
Peachtree St., N.W., Atlanta, Ga. 


LOUISIANA 
Jasper Ewing & Sons, P. O. Box 1023, 
Baton Rouge, La. 


NORTH CAROLINA 
National Film Service, 14 Glenwood 
Ave., Raleigh, N. C. 


VIRGINIA 
National Film Service, 309 E. Main St., 
Richmond, Va. 


MIDWESTERN STATES 
IOWA 
Pratt Sound Film Service, 805 Third 
Avenue, S.E., Cedar Rupids, Ia. 


KANSAS-MISSOURI 
Kansas City Sound Service Co., 926 
McGee St., Kansas City, Mo. 


KENTUCKY 
D. T. Davis Co., 231 W. Short St., 
Lexington, Ky. (Also Louisville, Ky.) 





A NATIONAL DIRECTORY OF VISUAL DEALERS 


*With this issue, BUSINESS SCREEN presents the first installment of a new and nationwide listing 
of qualified visual education dealers. The majority of these organizations are members of the 
National Association of Visual Education Dealers. They are at your service for local projection 
needs, projector repair and maintenance, supplies and films. You may also obtain copies of this 
publication on request from any of the firms listed below and elsewhere on this page. 


MICHIGAN 

Cosmopolitan Films, 3248 Gratiot Ave., 
Detroit 7, Mich. 

W. D. Engleman Co., 70! W. Warren 
Ave., Detroit, Mich. 


MINNESOTA 
Film Preview, 1504 Hennepin Ave., 
Minneapolis, Minn 


OHIO 

Ralph V. Haile & Associates, 215 Wal- 
nut St., Cincinnati, Ohio. 

Twyman Films, Inc., 29 Central Ave., 
Dayton 1, Ohio. 

Cousino Visual Education Service, 1221 
Madison Ave., Toledo 2, Ohio. 


SOUTHWESTERN STATES 


OKLAHOMA 

H. O. Davis, 522 N. Broadway, Okla- 
homa City, Okla. 

TEXAS 

Visual Education, Inc., Twelfth at 
Lamar, Austin, Texas. 


PACIFIC COAST STATES 


CALIFORNIA 

Donald J. Clausonthue, 1829 N. Craig 
Ave., Altadena, Calif. 

Carroll W. Rice, 19 Estrella Ave., Pied- 
mont, Oakland 11, Calif. 

Photo & Sound, Inc., 152 Kearny St., 
San Francisco, Calif. 

Herbert M. Elkins, 10116 Ora Vista Ave., 
Sunland, Calif. 


WASHINGTON 
Rarig Motion Picture Company, 5514 
University Way, Seattle 5, Wash. 


CANADA 


Vancouver Motion Pictures, Ltd., Film 
Exchange Building, Vancouver, B. C., 
Canada. 


HAWAII 
Motion Picture Enterprises, |2] S. Bere- 
jania, Honolulu, T. H. 
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They learned to 
build a bridge by 


sitting in the dark 
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, A High trestle for bridge is too heavy for lifting, so a derrick is rigged. 


‘Tew IS THE REMARKABLE story of thirty-six 
green men... 


.a bridge 
.and a 40-minute movie seen in the dark. 


The thirty-six green men had had only three 
weeks of Army training, none of it in Engineering 
work. But they were shown a Signal Corps train- 
ing film titled: “How To Build A Timber Trestle 
Bridge.” 


They saw the movie once. 
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Then they were given a Sergeant who had 
never built a timber trestle bridge, and they 
were taken out into the country and told to build 
a bridge. 


What happened? 


Here’s the answer in a direct quotation from 
their Engineer Major: 
‘*In three and a half hours they had completed a 


45-foot timber trestle bridge which is as good as 
any I’ve ever seen. If that isn’t an argument for 


” 


training films, I'll eat one. 


Well, that’s the way the whole Army feels about 
the Signal Corps and its magnificent training pic- 
tures. Engineers . . . Infantry ... Armored Divi- 
sions ... Tank Destroyers . . . they all use moving 
pictures made by the U.S. Army Signal Corps. 


Ansco — Keep your eye on Ansco—tist with the tinest 
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1. Soldiers build small trestle to be carried to its position at the bridge site. 


U.S. SIGNAL CORPS PHOTOS 





3. Portion of completed bridge strong enough to support trucks, or light tanks. 


The men who make the training films don’t win 
many medals or often get cited for heroism. But 
their pictures are helping to make our men better- 
informed and _ better-trained —the hardest-hitting 
Army the United States has ever had! 


Note to Camera Users: 


Agfa Ansco supplies a greater percentage of its film 
direct to the government than does any other photo- 
graphic manufacturer. 


In fact, almost three-quarters of our total production 
goes to the government and war industries. 


So, if you find temporary shortages of your favorite 
Agfa Ansco Film, remember where it’s going —and 
what it’s doing. We’re sure you'll understand. 


Agfa Ansco, Binghamton, N. Y. 








GAUGED to the precise requirements of a training pro- 
gram, measured to the exact needs of instructors, a motion 
picture, slidefilm or other visualization will help get 
any schooling job done better, more quickly, and more 
economically. 

But if it does not fit into an integrated plan of instruc- 
tion, it is “no go”. 

No skill in photography alone can supply the neces- 
sary abilities— no histrionic talent or life in the theatre 
can qualify any man to make the right picture for such 
integration. 

Only years of experience in practical training operations, 
in class, shop and meeting rooms can protect such visual 
aid production from the costliness of misfire or scrap. 

‘\ ARMY 4° 7 
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EDUCATIONAL SOUND PICTURES e SLIDEFILMS « VOCATIONAL TRAINING ASSISTANCE ¢ VISUALIZATIONS 
% NEW YORK * WASHINGTON, D.C. *% DETROIT . * DAYTON * CHICAGO 


1775 Broadway Transportation Building 


COlumbus 5-7144 District 0611 





2900 East Grand Boulevard 311 Talbott Building 230 N. Michigan Boulevard 
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